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Two  fresh  make-up  ideas  it  might 
pay  you  to  look  into. 


The  Stratton  Eye-View 

Just  big  enough  to  reflect  a  pair  of  eyes. 
Beautifully. 

Butsmall  enough  to  slip  into  a  handbag 
or  purse.  Unobtrusively. 

With  a  neat  spring  clip  to  carry 
anything  from  a  tube  of  eyelinerto  a  mascara 
case.  Conveniently. 

And  available  in  eight  designs.  All 
matching  other  accessories  in  the  Stratton 
range.  Perfectly. 


The  Stratton  Mirror-Globe 

A  little  mirror  with  a  big  image. 

A  compact  semi-sphere  that  sits  fi  rmly, 
but  freely,  on  its  cradle. 

So  it  points  in  any  direction  at  the  flick 
of  a  finger. 

With  a  magnifying  mirrorto  make  sure 
a  girl's  make-up  is  always  as  it  should  be. 

Flawless. 

The  Eye-View  and  the  Mirror-Globe 
are  both  available  now,  from  your  usual 
Stratton  Wholesaler. 

It  might  pay  you  ^WwM     *  * 
to  give  him  a  call.  JiwrCmU9€ 

Laughton  &  Sons  Ltd.,  Birmingham  B14  4RT.  England. 
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Member  Audit  Bureau, 
of  Circulations 


Dr  P.  C.  Spensley,  director  of  the  Tropi- 
cal Products  Institute,  opening  the 
conference  on  spices  on  April  10  at  the 
School  of  Pharmacy,  Brunswick  Square, 
London.  (See  p  576) 
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Introducing 
two  more 
instant  successes 

from  Polaroid 


The  new  Polaroid  instant  picture  camera  for  only  £7.30. 
Right  in  the  market  where  80%  of  all  still  cameras  are 
sold.  Super  Swinger  makes  crisp  finished  pictures  in 
seconds,  using  only  Polaroid  Type  87  black  and  white 
square  format  pack  film.  Super  Swinger's  built-in  flash 
gun  uses  inexpensive  AG3  bulbs. 

With  Polaroid's  planned  massive  advertising  support  on 
network  television,  this  camera  will  make  a  major 
contribution  to  your  total  photographic  business. 


The  new  Polaroid  instant  colour  picture  camera  for 
£13.30*  Well  placed  in  the  £10-20  camera  market, 
where  Polaroid  already  has  a  25%  share.  Square  Shooter  2 
uses  only  Polaroid  Type  88  colour  pack  film  to  make 
superb  square  format  finished  colour  pictures  in  a  minute. 
Square  Shooter  2  has  a  built  in  flash  unit  that  uses 
battery  powered  four  shot  cubes. 

Polaroid  has  planned  a  dramatic  colour  advertising 
campaign  for  this  camera  and  so  your  share  of  this 
market  segment  should  expand  even  more. 


Suggested  Retail  Prices 

available  from 


For  the  discerning  dealer 
GRUNWICK  PROCESSING  Cobbold  Road  Trading  Estate 


Willesden  N.W.IO  01-459  8081 

"Polaroid"  and  "Swinger"  are  trade  marks  of  Polaroid  Corporation,  Cambridge,  Mass.,  U  S  A. 
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Industry  goes 
out  to  meet 
the  people 

Britain's  pharmaceutical  industry  will  be  making  an  all  out 
attempt  to  improve  its  contact  with  local  organisations  and 
personalities  during  the  last  week  of  September. 
The  Association  of  the  British 


ifSllfS 


Pharmaceutical  Industry  plans 
to  encourage  member  com- 
panies to  carry  out  a  public 
relations  campaign  in  their  own 
areas,  meeting  such  people  as 
civic  dignitaries  and  Members 
of  Parliament,  and  holding 
open  days  for  school  masters 
and  other  such  influential 
members  of  the  community. 

To  assist  them,  ABPI  will 
be  sponsoring  some  central 
events  including  an  exhibition 
on  the  work  of  the  medical 
illustrator.  Coinciding  with 
the  week  will  be  a  one-day 
symposium  at  which  speakers 
from  outside  the  industry  will 
review  the  state  of  medicine 
today. 

The  ABPI  is  also  considering 
ways  of  promoting  the  indus- 
try's relationship  with  the  pro- 
fessions, and  it  is  honed  to 
devise  a  means  of  showing  the 
public  how  the  pharmacist  has 
behind  him  a  £  multi-million 
industry. 

Chart  for  schools 

Next  month  ABPI  will  be 
associated  with  the  launch  of 
an  educational  chart  showing 
"the  story  of  med'cines",  aimed 
at  ten-  to  S'xteen-year-old 
children.  The  full-colour,  mul- 
tiple-fold 4  x  1ft  chart  will  be 
sold  by  a  firm  of  educational 
publishers  to  schools  at  about 
£0-75.  but  the  ABPI  is  soon- 
soring  a  large  part  of  the  first 
print  order.  Charts  are  accom- 
panied by  a  set  of  notes  for 
teachers. 

The  author  was  the  late  Mr 
O.  H.  Waller,  former  editor 
of  C^D— it  is  beh'eved  that 
the  chart  was  his  last  maior 
proipct  before  his  untimely 
death   in   February  this  year. 


Number  three 
for  Babyboots 

Boots  T  td  have  opened  their 
first  Babyboots  branch  in 
Scotland — the  th'rd  in  the 
UK— at  75  High  Street,  Falkirk. 

Babyboots  shops  are  devoted 
entirely  to  the  needs  of  infants 
and  toddlers,  from  baby  foods 
to  nursery  furnishings. 


Dispensing 

doctors 

attacked 

Patients  are  often  at  the  mercy 
of  someone  neither  trained  to 
dispense  nor  to  look  after  medi- 
cations properly  in  the  case  of 
doctor-owned  dispensaries,  de- 
clares the  recently-published 
book,  "Hazards  of  Medication" 
(see  review  C&D,  February  26, 
p  275). 

It  records  that  doctors  in  the 
United  States  control  or  own 
about  3,500  of  the  52.000  phar- 
macies there  in  addition  to  an 
unstated  number  of  nursing 
homes,  hospitals  and  other 
health  care  facilities  with  phar- 
maceutical services  and  con- 
tends that  this  is  basically 
unethical. 

Another  estimate  given  is 
that  approximately  10  per  cent 
of  American  patients  have  in 
recent  years  bought  their  medi- 
cines from  physicians. 

Attacking  these  practices  the 
authors  state :  "Even  if  surveys 
are  conducted  sometime  in  the 
future  to  determine  whether 
the  number  of  errors  committed 
by  dispensing  doctors  are  mini- 
mal and  whether  their  prescrip- 
tion prices  compare  favourably 
with  those  in  the  surrounding 
community  pharmacies,  there 
still  remain  the  obvious  risk  of 
over-prescribing  and  the  ethical 
consideration  of  conflict  of 
interests  when  the  physician  is 
both  prescriber  and  dispenser." 

More  help  from 
pharmacists  ? 

"Pharmacists  are  qualified  to 
do  much  more  than  they  are 
doing  at  present.  They  could 
help,  for  instance,  in  adminis- 
tering injections  and  in  provid- 
ing blood  and  urine  analyses." 

Those  were  the  opening  re- 
marks to  a  full-page  article 
by  Mr  Sydney  Steyn,  MPS. 
in  the  medical  publication 
Pulse. 

Mr  Steyn  asked  for  greater 
co-operation  between  the  two 
professions. 


Dr  F.  J.  Geks  (right),  marketing  director  of  Bayer's  pharma- 
ceutical division  in  Germany  hands  over  the  Bayer  cross  for 
use  in  the  UK  to  Mr  H.  Wallrabe,  managing  director  of  Bayer 
Pharmaceuticals  Ltd  (story  p  572) 


Self-adhesive 
labels  taking 
over 

Self-adhesive  labels  currently 
fill  about  30  per  cent  of  the 
pharmaceutical  industry's  label 
needs  against  seven  per  cent  for 
all  industry,  according  to  Mr 
P.  W.  Stubbs,  director,  Fasson 
(UK)  Ltd.  Mr  Stubbs  who  was 
taking  part  in  a  seminar  on 
self-adhesive  label  in  London 
this  week,  maintained  that  the 
advantages  over  the  water-gum 
type  for  the  pharmaceutical  in- 
dustry were: 

□  Security  of  identification. 

□  Cleaner  and  faster  applica- 
tion which  meant 

□  Reduced  labour  costs. 

All  over  the  world,  he  said, 
the  industry  was  installing 
automatic  roll-fed  self-adhesive 
labelling  systems  which  were 
faster  than  any  previously  used. 
He  also  saw  a  future  for  the 
labels  in  the  cosmetic  and  per- 
fume industry  now  that  they 
were  able  to  get  foil  labels. 

Developments 

Mr  A.  Scheffold,  Ferd  Riiesch, 
Switzeralnd,  surveyed  the  new 
developments  in  machines  in- 
cluding his  company's  Q33-Ph 
developed  for  the  pharmaceu- 
tical industry. 

Among  those  on  the  panel 
at  question  time  was  Mr  J.  R. 
Dale,  chief  inspector,  Pharma- 
ceutical Society.  He  was  asked 
whether    anything    was  being 


done  to  standardise  labels  with 
those  in  Europe.  He  replied 
that  he  hoped  for  co-ordination 
but  it  was  too  early  to  do 
anything  about  it. 

Another  questioner  asked 
if  he  envisaged  labels  becom- 
ing bigger  to  cater  for  all  the 
data  that  was  likely  to  be  asked 
for  when  the  medicines  regula- 
tions came  into  force.  Mr  Dale 
replied  no.  If  it  was  imprac- 
tical to  accommodate  all  the 
data  the  pharmaceutical  indus- 
try would  no  doubt  take  the 
matter  up  with  the  Ministry. 

Old  fittings 
sold  to  US 

Fittings  from  the  pharmacy  of 
Ralph  Cuthbert  Ltd,  Westgate, 
Huddersfield,  are  now  on  their 
way  to  the  United  States.  They 
have  been  bought  by  American 
antique  dealer,  Mr  Mark  Brod- 
sky,  for  re-sale  there. 

Before  they  were  dismantled 
from  the  long-established 
chemist's  shop  at  Huddersfield 
photographs  were  taken  so  that 
Mr  Brodsky  would  be  able  to 
reassemble  the  fittings  in  an 
exact  replica  of  their  former 
Huddersfield  setting.  He  is  hop- 
ing that  they  will  be  bought  by 
an  American  chemist  who 
wishes  to  convert  his  premises 
into  a  typical  English  chemist's 
shop  of  the  past. 

Ralph  Cuthbert's  were 
recently  taken  over  by  Mr 
Harold  Manners  who  is  giving 
a  new  look  to  the  store. 


554— Chemist  &  Druggist    April  22,  1972 


IV  fluids:  call 
for  push-button 
autoclaves 

All  the  "knob  twiddling"  should  be  taken  out  of  the  hands 
of  autoclave  operators  so  that  all  they  have  to  do  is  press  a 
button. 


That  suggestion  was  made 
during  the  closing  stages  of  the 
Government  inquiry  into  con- 
taminated intravenous  fluids 
associated  with  five  deaths  at 
a  Plj  mouth  hospital.  It  was 
put  by  Mr  G.  Wilkinson, 
FPS,  an  inspector  with  the 
Department  of  Health  scien- 
tific and  technical  branch,  who 
had  been  asked  how  auto- 
claves could  be  made  safer  in 
future. 

"Let's  face  it,  you  cannot  get 
highly  qualified  persons  to  work 
these  autoclaves.  It  would  be 
wasteful  to  do  so." 

Principles 

Mr  Michael  Willows,  a  pharma- 
ceutical inspector  in  the  same 
branch,  said :  "There  is  no 
doubt  that  some  of  the  workers 
in  the  department  obviously 
would  not  understand  a  lot  of 
the  principles  involved." 

Sir  James  Howey,  a  member 
of  the  committee  of  inquiry 
and  a  director  of  the  Public 
Laboratory  Service,  suggested 
that  people  became  very  irri- 
tated by  the  details  of  steri- 
lising technology.  "Do  you 
think  people  really  understand 
them  or  hope  for  the  best?" 
he  asked.  Mr  Willows  agreed 
that  some  of  the  Evans  Medical 
statf  would  not  fully  under- 
stand the  process. 

For  the  hospital  it  was  said 
that  hospitals  did  not  have  the 
staff  to  carry  out  detailed 
examination  of  every  botde  of 
transfusion  fluid. 

Mr  P.  Bowser,  for  Mr  Brian 
Devonport,  pharmacist  in 
charge  of  the  Evans  Medical 
transfusion  department,  said 
his  client  had  not  thought  to 
blame  either  superiors  or  sub- 
ordinates. He  pointed  out  that 
Mr  Devonport  had  no  experi- 
ence of  sterile  production 
before  managing  the  process, 
and  had  no  practical  engineer- 
ing or  mechanical  training  in 
operating  autoclaves.  "My 
client,  his  subordinates,  all 
appeared  to  have  learned  on 
the  job." 

Although  the  company  had 
produced  a  comprehensive  set 
of  instructions  on  autoclaves, 
it  was  clear  that  they  would 
be  improved,  he  added. 

Mr  A.  Graham-Dixon,  coun- 
sel for  Evans  Medical,  said  he 


was  not  at  the  inquiry  to  make 
excuses  for  the  company.  "In 
the  pharmaceutical  industry 
mistakes  cannot  be  afforded", 
he  said. 

Too  much  reliance  had  been 
placed  on  a  qualified  pharmacist 
being  in  charge  of  the  autoclave 
department.  "It  was  rather  a 
pity  that  there  was  no  one  who 
knew  autoclave  inside  out  and 
was  there  in  charge  of  day-to- 
day production.  Clearly  there 
was  a  lack  of  sufficiently  de- 
tailed supervision." 

Mr  Graham-Dixon  said  it 
had  to  be  asked  if  there  should 
be  a  pharmacist  in  charge  of 
the  transfusion  department.  "If 
he  has  nothing  else  to  do,  since 
the  job  is  a  relatively  routine 
one  in  the  sense  of  not  calling 
on  a  wide  range  of  expertise,  he 
is  going  to  get  bored  with  it." 

Mr  Graham-Dixon  agreed 
with  Mr  Cecil  Clothier,  QC, 
the  chairman,  when  he  sug- 
gested that  there  was  a  need 
for  people  to  be  trained  as 
"kings  of  autoclave" — to  oper- 
ate them  and  nothing  else. 

Organisms 

A  test  on  the  contaminated 
drip  feed  solution  showed  up 
to  2,700.000  organisms  per 
millilitre,  Dr  Peter  Meers,  con- 
sultant bacteriologist  at  Ply- 
mouth, told  the  inquiry  at  last 
week's  hearing. 

Dr  Meers  said  some  bottles 
produced  a  single  type  of  or- 
ganism, others  two  different 
organisms.  He  had  examined 
material  from  some  patients, 
and  in  one  case  found  contri- 
butory evidence  of  a  connec- 
tion between  the  patient  and 
organisms  isolated  from  the 
bottles.  The  speed  at  which 
they  would  grow  depended  on 
the  amount  of  nutrient  and  the 
temperature.  In  an  experiment 
he  was  able  to  detect  cloudi- 
ness in  a  solution  within  a 
week. 

The  organisms,  of  the  coli- 
form  type,  were  destroyed  by 
heating  to  80  degrees  centi- 
grade. 

Although  there  were  com- 
prehensive instructions  at  the 
Evans  factory  for  the  sterilis- 
ing process,  there  was  no 
exact  procedure  laid  down  for 
dealing  with  the  breakdown  of 
the  recording  thermometer  on 


the  autoclave,  said  Mr  Willows. 

Evans  Medical  had  gone  to 
a  lot  of  trouble  to  produce 
working  instructions,  he  said, 
but  should  have  gone  further 
so  that  in  case  of  a  break- 
down, the  men  in  charge  should 
know  exactly  how  to  deal  with 
it. 

It  was  possible  to  deduce 
that,  of  the  612  bottles  which 
went  into  autoclave  number 
four,  510  bottles  were  in  the 
sub-batch  finally  released,  but 
there  was  no  one  document 
giving  that  figure. 

In  1966  there  had  been  a 
contamination  of  infusion  fluid 
at  the  Speke  factory.  All  the 
Ministry  recommendations  of 
1966  had  been  carried  out, 
said  Mr  Willows.  "It  is  very 
necessary  that  any  further 
recommendations  are  carried 
out  and  seen  to  remain  in 
effect,"  he  added. 

The  public  part  of  the  in- 
quiry ended  on  Tuesday.  The 
findings  will  be  published  but 
not,  it  is  thought,  for  several 
months. 

Honour  for 
Professor  Trease 

Professor  G.  Trease  has  been 
made  an  honorary  member  of 
The  British  Society  for  the 
History  of  Pharmacy. 

The  announcement  was 
made  at  the  final  session  of 
the  Society's  weekend  annual 
residential  conference  at  Exeter 
University,  April  14-16. 

This  is  the  first  honorary 
membership  granted  by  the 
Society  whose  constitution 
allows  the  election  of  12  hon- 
orary members. 

Professor  Trease  had  earlier 
presented  a  paper  on  Spicers 
and  Early  Apothecaries  (see 
p  576). 


Professor  G.  Trease 


Pharmaceuticals 
R&D  report 
published 

The  research  and  development 
structures  of  seven  pharmaceu- 
tical companies  in  the  UK — 
Beecham,  CIBA  Laboratories, 
ICI  pharmaceuticals  division, 
Eli  Lilly,  Pfizer,  Smith  and 
Nephew  and  Wellcome  Founda- 
tion— have  been  examined  and 
a  review  published  by  the 
National  Economic  Develop- 
ment Office  on  behalf  of  the 
pharmaceuticals  working  party 
of  the  Economic  Development 
Committee  (Little  Neddy)  for 
the  Chemical  Industry. 

One  of  the  main  conclusions 
of  the  report  is  that  multi- 
disciplinary  project  teams  have 
become  key  features  of  or- 
ganisation structure  for  research 
and  development  in  the 
pharmaceutical  industry. 

The  review  forms  one  of 
three  short  reports,  being  pub- 
lished in  advance  of  the  work- 
ing party's  main  report. 

The  report  states  that  phar- 
maceutical companies  recognise 
that  because  of  their  depen- 
dence upon  research  it  is 
important  to  provide  a  pattern 
of  organisation  which  helps  to 
stimulate  the  individual  and 
foster  the  flow  of  ideas. 

All  of  the  companies  inter- 
viewed operate  some  form  of 
project  team  system.  Neverthe- 
less, most  consider  it  essential 
to  retain  the  departmental 
structure,  based  on  subject  or 
scientific  discipline,  as  the  basis 
of  a  permanent  organisational 
structure.  The  "dynamic"  ele- 
ment of  project  organisation  is 
linked  into  this  permanent 
structure  in  a  variety  of  ways, 
ranging  from  the  use  of  full- 
time  project  leaders  to  control 
by  committees. 

Other  aspects  of  organisa- 
tional structure  for  R&D,  such 
as  the  links  with  the  marketing 
department,  and  the  position  of 
the  R&D  department  in  the 
company  organisation  as  a 
whole,  were  also  covered  in  the 
interviews.  Copies  of  the  report 
"Organising  R&D"  are  free 
from  NEDO.  The  other  two 
advance  reports  of  the  pharma- 
ceuticals working  party  are 
"Reaching  World  Markets",  al- 
ready published  and  "Inter- 
national Price  Comparison"  to 
be  published  shortly. 

Oestrogens  study 

The  Minister  of  Agriculture  is 
to  examine  recommendations 
by  the  Veterinary  Products 
Committee  for  changes  in  the 
rules  governing  use  of  inject- 
able oestrogens  in  veal  pro- 
duction. 
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Lord  George-Brown  opened  the  Incentive  Marketing  Exhibition 
at  the  New  Horticultural  Hall  on  April  10.  He  toured  the  show 
and  on  the  stand  of  Aladdin  Ltd  he  was  intrigued  by  a  small 
vacuum  flask  designed  like  a  can  of  Crosse  and  Blackwell 
soup.  Mr  David  Hedderman,  sales  manager  tor  the  Vacuum 
Flask  Division,  explained  that  the  little  8oz  flask  was  a  novel 
idea  used  by  Crosse  and  Blackwell  to  promote  their  soup. 
Lord  George-Brown  was  shown  other  flasks  on  which  special 
designs  had  been  printed  to  promote  a  manufacturer's  product. 
Pictured  above  from  left  to  right:  Mr  David  Hedderman,  Lord 
George-Brown,  Mr  Frank  Copeman  and  Valerie  Kimble  who 
organised  the  exhibition  with  Mr  Alan  Edwards  of  Aladdin 


Amphetamines: 
SA  chemists 
lose  from  ban 

South  African  pharmacists  are 
calling  for  the  assistance  of 
Department  of  Health  officials 
to  get  rid  of  45,000  rand-worth 
of  amphetamine-type  drugs 
which  have  been  banned  by  the 
Government. 

Amphetamines,  or  drugs  with 
an  amphetamine-like  action, 
may  no  longer  be  possessed  by 
anybody  in  South  Africa  under 
the  terms  of  a  total  ban 
imposed  in  the  Government 
Gazette  at  the  end  of  Febru- 
ary. Doctors  and  pharmacists 
are  therefore  faced  with  the 
task  of  destroying  their  stocks 
— and  they  will  not  be  com- 
pensated for  their  losses. 

No  doctor  or  pharmacist 
may  destroy  his  stocks  unless 
it  is  done  under  the  supervision 
of  an  official  from  the  Health 
Department  or  a  senior  police 
official.  It  is  estimated  that 
South  Africa's  1,800  pharma- 
cists hold  about  R45.000  worth 
of  the  drugs  and  technically  it 
is  illegal  for  them  to  do  so. 

Dispensing  doctors  probably 
hold  much  larger  quantities. 

The  Pharmaceutical  Society 
of  South  \frica  called  for  a 
total  ban  on  amphetamines 
nearly  two  years  ago  while  the 
Grobler  Commission  into  drug 


abuse  last  year  made  a  similar 
recommendation.  Thus  those 
caught  with  big  stocks  are 
considered  to  have  been 
adequately  warned. 

Explain  exports 
asks  MP 

An  explanation  for  pharma- 
ceutical exports  to  EEC  coun- 
tries having  increased  by  eight 
per  cent  last  year,  whereas 
those  to  EFTA  countries  rose 
by  36  per  cent,  was  requested 
by  Mr  Laurie  Pavitt. 

Sir  Keith  Joseph,  Secretary 
of  State,  replied:  "The  rise  of 
eight  per  cent  compared  with 
42  per  cent  in  the  previous  year 
is  almost  certainly  attributable 
to  the  investment  by  United 
Kingdom  firms  in  pharmaceu- 
tical manufacturing  plant  in 
EEC  countries.  Exports  in  1971 
to  both  areas  were  substantial : 
£29-5  million  to  EEC  and 
£24-8  million  to  EFTA." 

Society  seeks 
registration 

The  Pharmaceutical  Society  of 
Great  Britain  has  made  formal 
application  to  be  included  in 
the  special  register  kept  under 
the    Industrial    Relations  Act. 

Reporting  that  to  the  April 
Council  meeting,  Mr  D.  F. 
Lewis,  secretary  and  registrar, 
anticipated  that  proceedings 
for  registration  would  be 
"protracted." 


Chlormadinone 
safety  checks 
suggest  reprieve 


New  facts  concerning  the  pre- 
vious use  of  chlormadinone 
acetate  (a  17-acetoxy  derivative 
of  progesterone)  in  the  contra- 
ceptive "minipill"  were  re- 
vealed to  the  570  participants 
of  the  first  "international  meet- 
ing of  medical  advisers  in  the 
pharmaceutical  industry"  held 
in  London  this  week. 

Dr  R.  Hill,  director  of  the 
department  of  toxicology,  Syn- 
tex  Research,  Palo  Alto,  USA, 
told  the  conference  that  after 
the  US  Food  and  Drug  Ad- 


Move  on  safety 
containers 

The  Department  of  Health  will 
be  instituting  early  discussion 
with  representatives  of  profes- 
sional and  commercial  interests 
about  the  practical  considera- 
tions which  would  arise  from 
the  introduction  of  child-resis- 
tant containers,  Mr  Michael 
Allison,  Under  Secretary,  said 
in  the  Commons  last  week. 

He  again  welcomed  the 
decision  of  the  British  Stan- 
dards Institution  to  set  up,  at 
the  request  of  the  Pharmaceu- 
tical Society,  a  technical  com- 
mittee on  methods  of  test  for 
child-resistant  containers. 

Razor  and 
blade  sales 

Sales  of  safety  razor  sets  in  the 
third  quarter  of  1971  totalled 
3  09m  and  were  valued  at 
£861,000. 

Safety  razor  blades  sold 
during  the  quarter,  excluding 
those  in  sets,  were:  stainless 
steel,  307  81m  valued  at 
£4-43m,  and  others,  188  29m 
valued  at  £908.000,  according 
to  Business  Monitor,  p  32 
(HM  Stationery  Office). 

Exports  of  blades  and  razors 
during  the  quarter  were  valued 
at  £3-86m  against  £4-76m  in  the 
second  quarter. 

Bottle  labelling 

The  Minister  of  Agriculture  is 
to  ask  manufacturers  of  bottled 
fruit  drinks  to  introduce  in- 
gredient labelling  before  1976 
(when  it  becomes  mandatory) 
"if  existing  stocks  of  labels  run 
out  sooner,"  Mr  A.  Stoddart, 
Minister  of  State,  told  the 
Commons  this  week. 


ministration  had  banned  the 
substance,  on  the  basis  of 
experiments  in  dogs,  a  study 
had  revealed  that  chlormad- 
inone had  a  progestational 
potency  ratio  of  255 : 5  when 
the  drug's  effect  was  compared 
in  dogs  and  man  respectively. 

It  was  found  that  less  was 
excreted  by  the  beagles  used 
in  the  trial,  suggestion  that  the 
administered  drug  had  a 
greater  affinity  for  the  animals' 
tissues;  also  a  considerably 
larger  amount  of  free  un-meta- 
bolised  drug  was  detected — a 
possible  reason  for  the  sub- 
stance's unusual  potency  in  that 
situation. 

The  FDA  action  was 
prompted  by  the  appearance  of 
mammary  gland  nodules  in 
beagle  bitches  which  had  been 
given  oral  chlormadinone  daily 
for  about  a  year. 

The  nodules  were  described 
as  "usually  benign  neoplasms 
containing  both  epthelical  and 
connective  tissue  components, 
which  were  rarely  seen  in 
species  other  than  the  canine." 

Answering  a  question  about 
the  American  decision,  Dr  Hill 
thought  that  it  was  probably 
made  on  the  basis  that  alter- 
native oral  contraceptives  were 
available.  Possibly  the  FDA 
conclusion  was  not  reached  on 
a  scientific  basis  but  because 
of  the  likelihood  of  an  inde- 
fensible position  arising  as  far 
as  the  public  were  concerned 
when  the  word  "cancer"  was 
used. 

□  There  is  an  indication  that 
products  containing  chlorma- 
dinone, withdrawn  from  the 
UK  market  at  the  time,  may 
be  re-introduced  later  this  year. 

Search  for  hidden 
price  rises 

The  Consumers'  Association  is 
asking  readers  of  its  magazine 
Which?  to  spot  "hidden"  price 
increases. 

As  an  example  the  maga- 
zine's April  issue  quotes  the 
introduction  of  New  Formula 
Antussin,  said  to  be  of  roughly 
the  same  strength  as  the  old 
children's  version,  so  that  adults 
have  to  take  twice  as  much  as 
they  did  when  there  was  an 
adult  version.  "In  effect  a 
doubling  on  the  cost  of  using 
it,"  says  Which? 
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For  Continuing  Growth 


■  ■  ■  '.'This  rate  of  growth,  which  includes 
TTr^.  reinvested  income,  has  been  achieved 

■  j.'  J  after.,  making  provisions  for  Capital 
'"  \.  ■  \  Gains  Tax  oh  realised  investments 


AT 


PLUS 

LIFE  ASSURANCE 
NO  EXTRA  COST 


Hodge  Bonds  are  single  premium 
Life  Assurance  Policies*  invested  in 
selected  Ordinary  Shares  and  Unit 
Trusts  to  provide  maximum  growth 
commensurate  with  security.  They 
were  first  introduced  in  April  1967 
at  25p.  Now  they  are  established  at  a 
new  peak  of  72-8p. 


*FREE  IMMEDIATE  LIFE  ASSURANCE   

Hodge  Bonds  automatically  carry  Life  Assurance  cover  up  to  2{  times  their  purchase  price. 
No  further  premiums  are  required  and  your  policy  remains  in  force  for  as  long  as  you  retain 
your  Bonds.  No  medical  examination  is  normally  required.  The  exact  sum  assured  is  governed 
by  your  age  and  is  set  out  below.  In  event  of  death  before  you  surrender  the  Bond,  your  Estate 
or  Beneficiary  will  receive  the  Sum  Assured  or  the  repurchase  price  of  the  Bonds,  whichever 
is  the  greater. 

NO  INCOME  TAX  OR  SURTAX  ON  DIVIDENDS 

Net  Income  is  reinvested  to  swell  the  value  of  the  Fund,  free  of  Income  Tax  or  Surtax  to  Bond- 
holders. 

Hodge  Life  Assurance  Company  Limited,  30  Windsor  Place,  Cardiff,  CF1  3UU.    Tel:  42577 

A  Member  Company  of  The  Hodge  Group  Ltd.    Assets  exceed  120  million  pounds 


Bonds  NOW  and  pay  for  them  over  1  to  5  years 

Hodge  Life  Assurance  Company  Limited  can  arrange  a  loan  to 
enable  you  to  buy  £200  upwards  (maximum  £1,000)  of  Hodge 
Bonds  immediately  and  pay  for  them  by  monthly  Banker's  Order  over 
one  to  five  years.  No  penalties  for  early  redemption. 
The  Bonds  are  yours  with  your  first  monthly  payment  so  that  you 
gain  full  advantage  of  any  appreciation  in  value  during  the  purchase 
period.  This  could  easily  offset  the  interest  on  the  loan.  You  also 
obtain  Life  Assurance  Cover  from  the  outset. 
You  can  also  buy  them  for  cash  with  a  minimum  of  £1 0. 
Monthly  Payments 

These  cover  repayment  of  the  loan  and  interest  at  1%  per  month 
on  the  reducing  balance. 

1  year  purchase  period  —  £17-76  per  month  per  £200  Bond 

2  year  purchase  period  —  £9  42    per  month  per  £200  Bond 

3  year  purchase  period  —  £6  64    per  month  per  £200  Bond 

4  year  purchase  period  —  £5  26    per  month  per  £200  Bond 

5  year  purchase  period  —  £4  44    per  month  per  £200  Bond 


Surname  (Mr.,  Mrs., 


Dale  of  Birth   Occupation 


Age  when 

Life  cover 

Buying 

per £100 

Bonds 

invested 

Up  to  30 

£250 

31  to  35 

£225 

36  to  40 

£200 

41  to  45 

£175 

46  to  50 

£150 

51  to  55 

£140 

56  to  60 

£125 

61  to  65 

£110 

Over  65 

£105 

1.  CASH  PURCHASE.  I  wish  to  invest  £  in  Hodge  Bonds 

(any  amount  from  £10  to  £10,000  in  multiples  of  £10)  and  I  enclose  a 
cheque  for  this  amount  payable  to  Hodge  Life  Assurance  Company 
Limited. 

2.  EXTENDED  PURCHASE.  I  wish  to  purchase  £  Hodge  Bonds  (£200  to  £1,000  in 

multiples  of  £50)  and  pay  over  1/2/3/4/5  years  (delete  as  required).  Please  send  Agreement. 

'I  declare  that  I  am  in  good  health  and  that  no  proposal  for  assurance  on  my  life  has  ever  been  treated  adversely  by  any  Company  I 
agree  that  this  proposal  shall  be  the  basis  of  a  contract  between  myself  and  Hodge  Life  Assurance  Company  Limited.  If  the  Com- 
pany accepts  my  proposal  I  agree  to  accept  the  Policy  issued  by  Hodge  Life  Assurance  Company  Limited  which  shall  be  construed 
as  acceptance  of  this  proposal. 

'If  the  Declaration  incorporated  in  the  Proposal  form  cannot  be  completed  a  brief  resume  of  the  Life  Assured's  medical  history 

may  be  attached  to  the  form.  qq  ^ 

Da,e    Signature   


CAPITAL  GAINS  TAX  ADVANTAGES 
Your  Bonds  may  be  sold  at  any  time  at  the  current 
"Repurchase  Price"  without  liability  for  Income  Tax 
or  Capital  Gains  Tax.  For  Surtax  payers  there  may 
be  a  Surtax  liability  on  gains.  Details  sent  on  request. 
FUTURE  VALUE  OF  HODGE  BONDS 
Of  course  the  value  of  Bonds  can  go  down  as  well 
as  up  but  the  Managers  believe  that  this  Fund  pro- 
vides one  of  the  best  means  available  for  those  who 
are  prepared  to  forego  income  for  Capital  appreci- 
ation. The  Managers  believe  too  that  with  the  in- 
vestment advice  which  they  receive,  coupled  with  their 
endless  quest  for  new  investment  situations,  the  out- 
look for  Bondholders  must  be  exceedingly  bright. 
HOW  TO  APPLY  &  BUY 
For  Cash.  Any  amount  at  any  time  from  £10  to 
£10,000  in  multiples  of  £10.  Just  complete  the  pro- 
posal form  opposite  and  send  your  cheque. 
By  Extended  Purchase.  From  £200  minimum  to 
£1.000  maximum  intermediate  multiples  of  £50. 
To  buy  your  Hodge  Bonds  under  the  extended  pur- 
chase loan  plan  just  fill  in  the  proposal  form  stating 
the  value  of  Bonds  required  and  period  of  repayment 
preferred  i.e.  1.  2,  3,  4,  or  5  years. 
You  will  then  receive  an  official  contract  which 
should  be  completed  and  returned  to  the  Company. 
Your  Bond  will  be  issued  at  the  'Sale  Price'  on  the  day 
your  proposal  is  received  by  us.  The  Sale  Price'  and 
the  'Repurchase  Price'  are  quoted  daily  in  the 
National  Press.  Your  Life  Assurance  will  become 
effective  when  we  send  our  acknowledgment  and  will 
continue  throughout  the  period  you  hold  your  Bonds. 
MANAGEMENT  CHARGES 
The  Management  Charges  are  3j%  deducted  initially 
and  a  half  yearly  deduction  of  25p  per  £100  based  on 
the  capital  value  of  the  Fund. 

If  you  require  more  information,  please  complete  the  Proposal 
^Mj9    Form  and  mark  i!  "For  Information  Only"  and  a  comprchen- 
sivc  booklet  will  be  sent  to  you. 
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COMPANY 
NEWS 

Kodak  sales  up 
9  per  cent 

Total  sales  of  Kodak  Ltd  and 
its  subsidiaries  increased  during 
1971  by  9-2  per  cent  to  £88-2m. 
Exports  accounted  for  over  a 
quarter  of  total  sales  and  rose 
by  7-7  per  cent  on  1970. 

The  report  says:  "The  ama- 
teur market  contributed  signifi- 
cantly to  the  1971  performance. 
A  new  range  of  Instamatic 
cameras  (55X)  was  introduced 
and  was  well  received — indeed, 
still  camera  sales  reached  a  peak 
well  up  on  the  previous  year. 
Colour  film  sales  also  moved 
strongly  ahead". 

Earnings,  before  tax,  rose 
broadly  in  line  with  the  higher 
sales.  They  totalled  £19-6m 
compared  with  £17-8m  in  1970 
which  was  "a  distinct  improve- 
ment on  the  previous  year's 
gain".  Largely  as  a  result  of 
lower  tax,  net  earnings  rose 
from  £10-8  to  £12-3m. 

"Investment  in  new  facilities 
continued  at  a  high  level  despite 
the  general  economic  situation. 
Gross  expenditure  amounted  to 
£8-6m  against  which  Govern- 
ment industrial  grants  totalling 
£333,000  will  be  received. 

Glaxo  scheme 
defended 

Sir  Alan  Wilson,  chairman  of 
Glaxo  Laboratories  Ltd,  has 
written  to  shareholders  to  deny 
recent  allegations  that  the  pro- 
posed capital  reorganisation 
(see  C&D,  March  25,  p408), 
designed  to  save  the  group 
£1.25m  a  year  in  tax,  presents 
an  obstacle  to  any  bidder. 

Sir  Alan  Wilson  in  his  letter 
says  that  it  was  thought  hold- 
ers of  the  convertible  stock 
needed  "further  protection" 
when  the  company  faced  a  bid 
because  the  Takeover  Code 
only  asked  for  "appropriate 
arrangements"  to  be  made  in 
respect  of  convertible  stock. 

Sir  Alan  adds :  "The  amount 
of  the  convertible  stock  is  rela- 
tively small  by  comparison  with 
the  total  value  which  an  offeror 
would  have  to  pay  for  the 
whole  of  Glaxo's  equity,  and 
it  would  present  no  serious 
obstacle  either  to  a  bona  fide 
offeror  for  the  holdings  equity 
or  to  an  agreed  merger." 


Unilever  growth 
may  slow  down 

The  Unilever  Organisation  is 
expected  to  maintain  its  profit 
growth  rate  in  the  current  year 
but  not  at  the  same  rapid  rate 
as  in  1971  when  operating 
profits  rose  23  per  cent,  states 
the  chairman,  Dr  Ernest  Wood- 
roofe,  in  discussing  the  1971 
report. 

Growth  will  come  from  ex- 
tending the  existing  range  of 
products,  from  expanding  into 
new  geographic  markets  with 
existing  products  and  from  in- 
troducing new  products  on  the 
"fringe"  of  Unilever's  present 
business. 

In  1971,  combined  sales  of 
Unilever  Ltd  and  NV  were 
£3.81 1m  (£3.549m)  and  trading 
was  £203m  (£165m),  with  the 
dividends— Ltd  ll-2p  (9-41 5p) 
and  NV  Fls.6-2  (Fls.5-43). 

The  group's  sales  of  deter- 
gents and  toilet  preparations 
amounted  to  £735m  (£686m) 
and  profit  from  them  £58m 
(£44m). 

The  toilet  preparations  busi- 
ness was  "very  successful", 
states  the  report. 

Beatson  Clark 
pay  1  %  more 

Beatson  Clark  &  Co  Ltd  pro- 
pose to  raise  their  dividend  for 
1971  by  1  per  cent  to  20  per 
cent.  Grouo  profits,  before 
tax,  at  £779,000  were  £75.000 
less  than  in  1970  which  finan- 
cial year  included  53  weeks. 

Net  profit,  after  tax,  was 
£492,000  (£575,000  in  1970) 
and  turnover  to  £5  58m  (£5m). 

Wilcox  Jozeau 
changes 

Following  the  merger  of  Wilcox 
Jozeau  &  Co  Ltd  and  Labora- 
tory Nativelle  Ltd,  a  new  com- 
pany has  been  formed.  From 
April  24  this  company  will  be 
known  as  Wilcox  Laboratories 
Ltd  and  will  represent  the  UK 
interests  of  Biphar  SA  of 
Geneva  the  international 
division  of  Laboratory  Nati- 
velle and  certain  other 
continental  concerns. 

Wilcox  Laboratories  are  now 
located  at  215  Coldharbour 
Lane,  London  SW9  8RX  where 
new  offices,  laboratories  and 
warehousing  are  being  built. 

Rockware  Group: 
a  'rights'  issue 

Rockware  Group  are  to  issue 
3,838,167  Ordinary  shares  of 
£0-25  each  at  £0-80  per  share. 


The  shares  will  be  offered  by 
way  of  rights  to  Ordinary  share- 
holders in  the  proportion  of 
three  new  shares  for  every  ten 
held. 

The  new  shares  will  not  rank 
for  the  final  dividend  of  10  per 
cent,  which  the  directors  are 
recommending  in  respect  of  the 
year  ended  January  2.  The 
directors  expect  that  in  the  ab- 
sence of  unforeseen  circum- 
stances they  will  be  able  to 
recommend  for  the  current  year 
a  total  of  15  per  cent  on  the 
capital  as  increased  by  the  rights 
issue,  thus  maintaining  the  rate 
recommended  for  1971. 

Mr  Peter  Parker  in  his  report 
comments:  "Rockware  is  now 
prepared  to  take  its  opportuni- 
ties for  growth  in  packaging  in 
both  glass  and  plastics  and  re- 
lated fields. 

!CI  open 
plant  in  US 

A  new  £2-million  production 
and  distribution  plant  of  Stuart 
Pharmaceuticals  (a  division  of 
ICI  America)  was  officially 
opened  on  April  10,  in  the 
presence  of  Mr  Russell  W. 
Peterson,  the  Governor  of 
Delaware,  Mr  Jack  Callard, 
chairman  of  ICI,  and  Mr 
Edward  J.  Goett,  president  of 
ICI  America.  The  plant,  on  a 
160-acre  site  near  Newark, 
Delaware,  USA,  covering  about 
85,000sq  ft  will  make  a  range 
of  "ethical"  pharmaceutical 
products. 

In  his  address  Mr  Callard 
said:  "We  see  in  the  enviable 
record  of  Stuart  Pharmaceuti- 
cals, which  tripled  its  sales 
and  quadrupled  its  earnings  in 
the  1960s,  ample  evidence  of 
the  marketing  skills  we  are 
seeking.  Our  own  pharma- 
ceuticals business  in  the  United 
Kingdom  is  also  growing  fast, 
and  in  the  past  eight  years  has 
moved  from  twentieth  to  sixth 
place  in  the  British  pharma- 
ceutical industry". 

Steetley's  half- 
year  forecast 

At  last  week's  annual  meeting 
of  Steetley  Co  Ltd,  the  chair- 
man, Mr  N.  M.  Peech,  said 
that  the  first  half  of  1972  would 
produce  figures  which  would 
compare  badly  with  the  cor- 
responding period  of  1971. 

"The  power  cuts  seriously 
affected  continuous  process 
operations  and,  in  consequence, 
materially  reduced  profits,"  he 
said. 

In  the  second  half  profits 
would  depend  substantially  on 
how  soon  and  how  far  the 
reflationary  measures  taken  by 


the  Chancellor  in  his  Budget 
stimulated  the  economy  and 
increased  demand  for  Steetley's 
products,  and  thus  mitigated 
the  bad  start  to  the  year. 

Laporte's 
results 

For  the  nine  months  to  Janu- 
ary 2  (the  new  year-end), 
Laporte  Industries  (Holdings) 
Ltd  produced  a  trading  profit 
of  £2  38m  and  a  balance  before 
tax  of  £l-52m. 

The  results  are  in  keeping 
with  those  for  the  half-year  to 
September  1971. 

Reckitt  &Colman 
lift  dividend 

Profits  of  Reckitt  &  Colman 
Ltd  for  1971  were  £19  8  million 
against  £16-85m  in  1970  and 
the  board  recommend  a  divi- 
dend of  19  per  cent  for  the 
year  against  17  per  cent. 

Taxation  takes  £9-49m  which 
is  about  £3m  more  than  in 
1970. 

In  brief 

Polaroid  Corporation  of  the  US 

had  record  consolidated  first- 
quarter  sales  of  $lll-768m 
compared  with  $88-557m  for  the 
same  period  last  year.  Consoli- 
dated net  earnings  $8-80m 
against  $7-589m  in  the  same 
period  of  1971. 

R.  Weston  (Chemists)  Ltd  will 
be  opening  a  new  branch  at  5 
Somerset  Square,  Nailsea, 
Somerset,  on  May  1.  The  mana- 
ger will  be  Mr  J.  H.  Maskell 
MPS.  It  is  situated  in  a  new 
precinct. 

International  Chemical  and 
Nuclear  Corporation  USA  has 

purchased  two  Brazilian  phar- 
maceutical companies,  Usa- 
farma  and  Iquibras. 


•Ill'  '>jnl  1 


Smith  &  Nephew  Associated 
Companies  Ltd:  Mr  F.  L.  Otto 
has  been  appointed  to  the 
board.  He  is  chairman  of  the 
company's  hygiene  division. 
Kimberly-Clark  Ltd  are  reor- 
ganising their  national  sales 
force.  The  main  change  is  the 
creation  of  a  fourth  sales 
region  to  cover  the  western 
area  with  Mr  John  Hufflett  as 
manager.  He  continues  to  oper- 
ate from  Worcester.  Mr  Terry 
Lancaster  is  promoted  from 
sales  training  manager  to  be 
manager  of  the  new  midland 
region  with  his  office  in  Lon- 
don while  Mr  Dick  Ayling 
becomes  sales  training  manager. 
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Topical  reflections 

ByJCrffM" 


Mr  John  Maclean,  MPS,  who 

set  up  business  in  Cumnock, 
Ayrshire,  just  six  years  ago,  was 
guest  of  honour  at  a  recent 
civic  reception  given  by  the 
town  council.  It  was  in  recog- 
nition of  his  appointment  as 
chairman  of  the  Scottish  Execu- 
tive of  the  Pharmaceutical 
Society  as  well  as  his  business 
and  social  activities  within  the 
town. 

Mr  Maclean  served  his  ap- 
penticeship  in  Glasgow  and 
qualified  in  1929.  He  spent 
several  years  in  England,  but 
returned  to  Scotland  in  1935 
to  take  over  a  retail  business 
in  Auchinleck.  Six  years  ago, 
with  Mr  George  Rillie,  he  estab- 
lished a  business  in  Townhead 
Street,  Cumnock. 
Mr  R.  Morris,  director  of 
Andre  Philippe  Ltd,  leaves 
today  (April  22)  on  a  four- 
week  Far  Eastern  tour.  He  will 
visit  Singapore,  Hong  Kong, 
Tokyo,  Sydney  and  Kuwait 
calling  on  existing  distributors 
and  Jnaking  contacts  with  new 
markets. 

Mr  W.  F.  D.  DeaviUe,  MPS, 

has  been  elected  president  of 
Worksop  and  District  Chamber 
of  Trade  and  Commerce.  He 
has  been  a  member  of  the 
chamber  for  22  years  and  is 
also  a  past  committee  member. 
Mr  John  Wadsworth,  divisional 
proprietaries  marketing  man- 
ager of  Wander  Ltd,  will  be 
leaving  the  company  at  the 
end  of  June  to  set  up  his  own 
business  in  non-food  lines. 

Deaths 

Allwood:  Recently,  Mr  Jack 
William  Stanley  Allwood,  MPS, 
in  business  for  many  years  at 
3  High  Street,  Barrow-on-Soar, 
near  Loughborough,  Leics,  un- 
til his  recent  retirement.  Mr 
Allwood  qualified  in  1920. 
Anderson:  On  April  9  Mr  Noel 
Henry  Anderson,  MPSNI,  164 
Princess  Way,  Portadown,  co 
Armagh.  Mr  Anderson  quali- 
fied in  1950  after  serving  his 
apprenticeship  in  his  home 
town,  Cookstown,  co  Tyrone. 
For  the  past  twenty  years  he 
had  a  pharmacy  at  15  High 
Street,  Portadown. 
Burgoyne:  Recently,  Mr 
William  Burgoyne,  122  Hieh 
Street,  Boston  Lines,  aged  73. 
Mr  Burgoyne  was  manager  of 
the  Boston  branch  of  Boots 
Ltd,  1936-58.  He  qualified  as  a 
pharmacist  in  1922. 


O'Sullivan:  On  April  5,  Mr 
Donal  V.  O'Sullivan,  MPSI, 
who  had  conducted  his  own 
pharmacy  in  Cahirciveen,  co 
Kerry,  since  shortly  after 
qualifying  in  1937.  He  is  sur- 
vived by  his  wife  and  family  of 
three,  one  of  whom,  Dr  Alan, 
is  also  a  pharmacist. 

Roussel:  In  a  helicopter  crash 
near  Paris  recently  Monsieur 
Jean-Claude  Roussel,  chair- 
man of  the  Roussel-Uclaf 
Group  aged  49.  In  the  last  two 
decades  Jean-Claude  Roussel 
had  transformed  the  somewhat 
loose  and  inchoate  collection  of 
companies  which  he  inherited 
into  a  diversified  but  balanced 
group  with  sales  last  year 
exceeding  £1 50m,  more  than 
half  outside  metropolitan 
France. 

Ryan:  Recently  Mr  John  C. 
Ryan,  MPSI,  Ballinspittle,  Kin- 
sale,  co  Cork.  He  qualified  in 
1944. 


□  About  2,000  pharmacists 
recently  staged  a  protest 
march  in  Tokyo,  Japan,  against 
a  Government  decision  to  put 
the  sale  of  tranquillisers,  some 
asthma  drugs,  and  female  hor- 
mone preparations  on  prescrip- 
tion only. 

□  Department  for  Trade  and 
Industry  petitions  for  the 
compulsory  winding-up  of 
Koscot  Interplanetary  (UK) 
Ltd,  and  an  associated  com- 
pany Koscot  AG  were  stood 
over  for  a  further  three  weeks 
in  the  High  Court  on  Monday. 

□  According  to  the  Northern 
Ireland  index  of  retail  shops, 
chemists  and  photographic 
dealers  increased  their  sales  by 
3  per  cent  in  January  to  124 
compared  with  January  last 
year.  The  figures  do  not  allow 
for  receipts  under  the  National 
Health  Service. 

□  Two  doctors  who  have  just 
written  a  book  about  skin  prob- 
lems say  that  dermatology  is 
unquestionably  the  best  area 
to  specialise  in,  reports  the 
Daily  Mail.  "The  patient 
never  dies,  rarely  phones  in  the 
middle  of  the  night,  and  never 
gets  better." 

□  Promotion  plans  for  both 
Radian  products  and  Biovital 
were  discussed  at  the  Spring 
sales  conference  of  Radiol 
Chemicals  Ltd,  held  recently  at 
the  White  Hart  Hotel,  Witham, 
Essex.  Besides  Radiol  sales 
representatives,  three  members 
of  Dr  Schieffer  Co,  manufac- 
turers of  Biovital  in  Cologne 
also  attended. 


They're  off 


Pharmacy's  "Grand  National"  is  upon  us,  and  the  opportunity 
of  sizing-up  form  in  advance  through  the  medium  of  the 
statements  of  policies  published  last  week  should,  in  view 
of  the  early  arrival  of  the  ballot  papers,  give  us  something 
to  go  on. 

It  is  evident,  from  the  statements  of  the  candidates,  that 
decisions  of  vital  importance  have  to  be  taken  in  the  near 
future  and  put  into  effect.  The  prospective  members  of 
Council  of  the  Pharmaceutical  Society  draw  attention  to  the 
problems — the  impact  on  the  profession  of  entry  into  the 
European  Economic  Community;  the  planning  of  a  pharma- 
ceutical service;  the  quickly-changing  pattern  domestically, 
arising  from  the  rapid  extension  of  health  centre  and  group 
practice;  the  Industrial  Relations  Act;  restriction  of  the 
contract  in  the  National  Health  Service,  which  is.  of  course, 
only  one  facet  of  a  planned  service;  and  rural  dispensing, 
to  name  only  some  of  the  subjects  to  which  reference  is 
made. 

It  would  require  something  of  a  superman  to  have  the 
answers  to  all  the  issues  involved,  but  a  careful  reading  of 
the  statements,  even  allowing  for  the  need  to  be  brief, 
discloses  little  more  than  the  issues  themselves.  We  all  know 
what  they  are  and  can  enumerate  them,  as  the  candidates 
have  done,  and  we  are  all  aware  that  vision  and  boldness  are 
essential,  as  one  candidate  says,  and  that  the  Industrial 
Relations  Act  will  give  the  Council  much  food  for  thought, 
to  quote  another.  We  suspect  that  EEC  will  have  far-reaching 
effects  on  pharmacy;  we  know  that  any  directives  must  be 
carefully  considered,  but  the  objectives  and  the  course  are 
not  detailed. 

There  may  be  an  opportunity  to  ask  questions  of  some  of 
the  candidates  at  open  meeting.  But  there  would  seem  to  be 
no  need  for  alarm  and  despondency,  for  judging  from  their 
photographs,  the  contestants,  almost  without  exception,  face 
the  future  with  a  bright  and  happy  smile. 

Specialisation 

In  writing  as  I  have  done,  I  do  not  wish  to  minimise  the 
magnitude  of  the  task  awaiting  the  successful  candidates,  of 
whom  some  have  already  had  considerable  experience.  But  it 
seems  to  me  that  there  is  scope  in  Council  for  what  I  might 
call  the  "specialist."  By  that  I  mean  the  member  who  is 
prepared  to  devote  his  principal  energies  in  a  specific  direction 
and  make  himself  master  of  one  particular  facet  of  the  work, 
as  was  done  with  conspicuous  success  in  past  years  by 
C.  W.  Maplethorpe  in  education,  and  J.  B.  Grosset  in  general 
practice. 

To  blaze  the  trail  requires  dedication  and  single-minded 
purpose,  as  well  as  self-effacement  in  other  directions,  and 
a  shunning  of  the  limelight.  It  seems  to  me,  with  the  wide 
spectrum  of  our  commitments  at  the  present  time,  we  need 
the  specialist  who  will  choose  his  field  and  make  it  his 
special  study  to  the  exclusion  of  almost  everything  else.  It  is, 
as  Mr  Maplethorpe  would  endorse,  an  excellent  discipline. 

How  many? 

I  note  that  one  candidate  states  that  we  must  face  the 
possibility  of  a  "glut"  of  pharmacists  and  that  the  Society 
must  plan  to  meet  the  situation.  Once  more,  we  have  to  decide 
what  the  role  of  the  pharmacist  is  to  be,  in  the  context  of  his 
professional  services.  "Maintenance  of  the  numbers  on  the 
register"  has  been  a  slogan  in  past  years,  but  what  is  the 
ideal  number?  And  for  what? 
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meet 


your  open  prescriptions 

for 

METHYLDOPA 

with  Dopamet* 


DOPAMET,  250mg.  yellow  film-coated 
tablets,  in  containers  of  250  and  1,000. 


Ask  your  BERK  Representative  about 
our  very  competitive  prices  and  parcel 
discount  terms  or  write  for  further 
information. 


BERK  PHARMACEUTICALS  LIMITED 
GODALMING  &  SHALFORD,  SURREY 

Telephone  Godalming  4191 


♦Trade  Mark 


B 
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Polaroid  announces 
273,672,000  grand  openings. 

Every  opening's  a  surprise-how  will  the 
picture  come  out?  In  seconds  they'll  know 

Over  273  million  times  this  year  we'll  be 
demonstrating  on  TV  how  easy  and  fast  it 
is  to  take  beautiful  photographs  with  a 
Polaroid  instant  picture  camera. 

For  the  first  time  we'll  be  showing  our 
new,  low-cost  Super  Swinger  camera  that 
lets  you  drop  in  a  film  pack  and  take  out  big, 
black  and  white  pictures  seconds  later. 
(Great  news  for  people  who  love  simple 
cameras  with  low  price  tags.) 

We're  also  taking  full  pages  in  the 
Sunday  Times  and  Readers  Digest  where 
we'll  be  telling  nearly  10  million  adults  about 
our  new  Square  Shooter  2 ,  the  lowest 
priced  instant  colour  picture  camera  on  the 
market.  (Great  news  for  people  who  love 
both  colour  pictures  and  a  bargain.) 

We're  going  to  spend  like  mad  on  TV 
and  in  the  press  to  get  all  those  people  into 
your  shop.  (And  this,  we  think,  is  great 

news  for  you.)  Polaroid  Instant  Picture  Cameras. 

jjl  "Polaroid" and  "Swinger"  are  trade  marks  of  Polaroid  Corporation,  Cambridge,  Mass.,  U.S.A. 
*W*  Polaroid  (U.K.)  Limited,  Rosanne  House,  Welwyn  Garden  City, Herts. 
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Cosmetics  and  toiletries 

Max  Factor  additions 

Max  Factor  have  launched  a  number  of 
products  for  the  spring  and  summer. 
Whipped  creme  lipstick  (£0-55)  is  avail- 
able in  12  colours  said  to  be  "excitingly 
different",  Tawny  port,  Soft  Sherry  and 
Smokey  Orange  in  the  brown  shades; 
Brightest  Strawberry,  Pink  Quartz,  Pink 
Bronze  and  Amber  Cream  in  the  pinks; 
Coral  Flambe,  Scarlet  Cherry  and  Warm 
Wine  in  the  reds;  and  Smokey  Plum  and 
Plum  Bronze  in  the  plums. 

The  company  have  also  announced  a 
new  frangrance,  Chontrelle,  consisting  of 
"a  complex  blend  of  citrus  topnotes  with 
a  warm  musky  background".  The  packag- 
ing is  mauve  and  white  and  the  fragrance 
is  in  a  "handbag"  size  perfume  phial 
(£0-60),  2oz  Eau  de  Toilette  (£0-70),  Eau 
de  Toilette  spray  25g  (£0-65)  and  48g 
(£0-99),  Creme  Perfume  (£0-78),  talc 
(£0-32)  and  dusting  powder  (£1-10). 

Due  to  be  on  sale  on  June  1  are  the 
new  shades  of  their  summer  range,  Cali- 
fornia Sun  Shiners,  consisting  of  Eye 
Glossers  (£0-45)  in  Clearly  Lavender, 
Clearly  Aqua,  Clearly  Nutmeg,  Clearly 
Sapphire,  Clearly  Jade  and  Clearly  Violet; 
Fresh  Fruit  Lip  Glosses  (£0  45)  to  be 
worn  with  or  without  lipstick  and  coming 
in  three  pearly  shades,  Frost-a-Cherry, 
Frost-a-Strawberry,  Frost-a-Grape  and  a 
plain  glossy  one,  Cafe  Expresso  (Max 
Factor  Ltd,  16  Old  Bond  Street,  London 
W1X  4BP). 

Revlon  newcomers 

Revlon  have  announced  several  additions 
to  their  range  of  products.  The  latest  to 
join  the  ZP11  Formula  anti-dandruff 
family  is  ZP11  liquid  hairdressing  in  a 
4oz  bottle  (£0-65).  The  company  claims 
that  many  men  prefer  a  liquid  to  cream 
product  and  that  this  is  practically  invi- 
sible on  the  hair  and  leaves  absolutely 
no  greasy  coating.  It  should  be  massaged 
into  scalp  on  dry  or  damp  hair  three  times 
a  week. 

For  the  spring/summer  face  comes 
Frosted  Colorshine  lipsticks  (£0-70),  avail- 
able in  three  pink  shades:  Mauve  Silver 


Frost,  Beige  Silver  Frost  and  Pink  Silver 
Frost  and  three  gold-tinted  corals;  Brown 
Gold  Frost,  Red  Gold  Frost  and  Sun  Gold 
Frost.  This  product,  presented  in  pots,  is 
said  to  contain  protective  moisturisers  and 
sunscreeners. 

New  to  their  lemon  collection  is  Lemon 
conditioning  shampoo  (£0-55)  in  a  170cc 
bottle,  claimed  to  be  rich  in  proteins  and 
conditioners  and  suitable  for  all  hair 
types,  including  dyed  or  tinted  hair. 

In  addition,  the  packaging  for  the  Inti- 
mate range  of  fragrances  has  been  re- 
designed and  is  now  presented  in  a 
summery  floral  pattern. 

In  the  Natural  Wonder  range,  new 
arrivals  are  transparent  and  glossy  Lip 
Shines  (£0-55)  in  Lavendilly,  Ginger- 
peachy,  Nectarine,  Clover,  Freckle  and 
Raindrop;  single  pan  eye  shadow  (£0-70) 
in  Littleboy  Blue,  Pottery  Pink,  Rose 
Petal,  Leafy  Green,  Mulberry,  Sunflower 
I  (yellow)  and  Sunflower  II  (gold),  the 
same  shades  as  just  introduced  in  Eye 
Shine  sticks  (£065).  There  are  also  three 
further  Cheek  Shines  shades,  Rose  Shine, 
Peach  Shine  and  Amber  Shine  (Revlon 
International  Corporation,  86  Brook  Street, 
London  Wl). 

Country  recipes 

Mary  Quant  has  introduced  a  range  of 
cosmetics  called  Special  Recipes  which 
are  the  basis  of  her  new  season  country 
look. 

There  is  a  strong  emphasis  on  natural 
ingredients,  which  are  said  to  include 
wheatgerm,  honey,  oil  of  almonds  and 
beeswax  in  colours  that  "come  from  beet- 
root, carrots  and  the  rich  lush  green  of 
lawns  and  leaves". 

Five  products  complete  the  range:  foun- 
dation cream  (£0-65)  in  pale  putty,  natural 
ochre,  middle  earth  and  nutbrown;  cream 
rouge  (£0  55)  in  hot  sand  and  cool  clover; 
liquid  eye  shading  (£0-55)  in  blueberry, 
mulberry,  sage,  corn,  hazelnut  and  sweet 
pea;  lipstick  (£0-41)  in  poppy,  damson, 
pansy  and  rosy  and  mascara  (£0-60)  in 
black  and  brown/black  (Myram  Picker 
Ltd,  Hook  Rise,  Kingston  By-Pass,  Surrey). 

Houbigant  expand  range 
Houbigant  have  introduced  several  addi- 
tions to  the  range  of  fragrances,  all  sup- 
plied to  stockists  in  single  deck  merchan- 
dising units  in  brown,  white  and  gold 
colour  scheme.  The  permanent  newcomers 
are  Chantilly  and  Quelques  Fleurs  hand 
and  body  lotion  (£0-60)  in  a  4oz  flip  top 
container,  4oz  fragrant  foam  bath  (£0-60) 
and  a  5oz  aerosol  anti-perspirant 
deodorant  (£0-75)  carrying  the  Houbigant 
trade  mark. 

For  the  next  few  months,  the  company 
are  offering  Super  Summer  Specials  of 
4oz  Cologne  in  Chantilly  and  Quelques 
Fleurs  (£1-15),  with  delivery  due  late  this 
month.  The  products  will  be  presented  in 
a  merchandiser  containing  10  Chantilly 
and  five  Quelques  Fleurs.  Retailers  are 
offered  a  bonus  of  one  free  Chantilly. 

Additions  to  the  Monsieur  Houbigant 
range  are  a  55cc  after  shave  spray  (£1-25), 
and  a  miniature  version  of  15cc  (£0-35) 
and  a  55cc  bottle  after  shave  (£1-25) 
(Houbigant  Ltd,  76  City  Road,  London 
EC1). 


Ophthalmic 

Contact  lens  solutions 
To  coincide  with  the  announcement  of 
their  See  Thru  colour  contact  lenses. 
Spectrum  Laboratories,  a  newly-formed 
subsidiary  of  NuSyte  Laboratories  Ltd. 
are  launching  Contique  lens  wetting  and 
soaking  solutions  (£0-66). 

These  products,  to  be  sold  in  to  the 
trade  from  mid-May,  are  being  distributed 
by  Spectrum  throughout  Europe,  except 
France,  under  licence  from  the  American 
ophthalmic  preparations  manufacturers, 
Alcon. 

The  outers  of  the  60ml  wetting  solution 
and  1 10ml  soaking  solution  packs  are 
designed  to  show  the  cosmetic  aspect  of 
the  products,  one  of  the  selling  points  of 
the  former  preparation  being  that  it  is 
said  to  have  longer  wetting  time  than 
other  similar  lines  (Farillon  Ltd,  Selinas 
Lane.  Dagenham,  Essex). 

Dietary 

Multi-vitamin-mineral  tablets 

Over  the  past  15  months  all  commercial 
television  stations  have  been  showing — 
and  some  are  still  doing  so —  a  series  of 
sixty-five  30-minute  films  entitled  "  Yoga 
for  Health".  The  series  feature  an 
American  expert  in  the  art,  Mr  Richard 
Hiddleman,  and  stress  is  made  on  the 
need  for  those  taking  part  in  the  exercises 
for  a  controlled  diet. 

Vitamin    and    mineral    tablets  bearing 
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the  same  title  and  made  to  Hiddleman's 
formula  have  just  been  marketed  by 
Richards  &  Appleby.  Although  not 
specifically  mentioned  in  the  series  which 
claims  at  least  4  million  viewers,  the 
company  believe  that  the  pack  which 
bears  the  same  picture  of  Hiddleman  as 
seen  on  the  screen  will  be  instantly  recog- 
nised by  customer-viewers.  The  distribu-  | 
tors  believe  that  although  the  product  is 
not  sold  as  a  medicinal  product  the  right 
channel  of  distribution  is  the  chemist- 
retailer.  In  pack  of  60  tablets,  one-month's 
supply  (£1-25)  (Richards  &  Appleby  Ltd, 
12A  St  George  Street,  Hanover  Square. 
London  Wl). 

Dextrose  energy  tablets 

Inform  fruit-flavoured  dextrose  tablets, 
said  to  be  a  new  type  of  energy  tablet 
made  from  grape  sugar,  are  now  available 
from  the  sole  UK  distributors,  Cernelle 
&  Ritter  Ltd.  The  tablets  (£0-10)  are 
available  in  four  different  natural  fruit 
flavours  plus  peppermint  and  cocoa  flav- 
ours. Counter  display  boxes  containing  30 
retail  packs  are  offered.  (Cernelle  and 
Ritter  Ltd,  Scandia  House,  Whiternore 
Road,  Guildford,  Surrey). 

Sundries 

Waymaster  scales 

A  new  range  of  Waymaster  scales  is  now 
available,  consisting  of  two  models, 
LP220D  (£5-43)  and  T220D  (£4  83),  both 
available  with  either  candlewick  or  towel- 
ling covers  in  a  range  of  colours.  The 
scales,  finished  in  white  with  black  PVC 
and  said  to  function  equally  well  on 
smooth  or  carpeted  floors,  are  guaranteed 
for  five  years  (see  picture  opposite)  (Pre- 
cision Engineering  Co  (Reading)  Ltd, 
Meadow  Road,  Reading,  Berks). 

Tiger  Tights 

A  recently-formed  company,  Damon 
Sales,  have  introduced  a  range  of  women's 
hosiery,  which  consists  mainly  of  tights, 
and  is  marketed  under  the  brand  name 
Tiger. 

The  tights  are  available  in  one  size, 
sheer,  run-resist  (£0-30)  in  ten  shades  and 
to  fit  up  to  42in  hip,  with  an  extra  large 
(£0-40)  for  up  to  52in  hip  in  two  shades; 
one  size  sheer  micromesh  (£0-23)  in  nine 
shades  and  net  (£0-55)  in  a  variety  of 
patterns  and  either  in  black  or  white.  In 
addition,  there  is  a  choice  of  four  colours 
of  printed  briefs  (£0-30)  knee  high  nylon 
pop  sox  (£01 8)  in  nine  colours  and  one 
size  micromesh  stockings  (£0-20)  in  two 
shades. 

The  company  aims  to  give  pharmacists 
high  profits  and  good  personal  service 
with  deliveries  by  return,  while  the  major 
selling  point  of  the  run  resist  tights  is 
said  to  be  that  the  centre  gusset  seam  is 
prevented  from  splitting  by  lin  wide  rein- 
forcement which  runs  either  side.  The 
products  are  presented  in  cardboard  folder 
form,  a  different  colour  for  each,  and 
can  be  displayed  on  a  revolving  floor 
stand  to  be  given  away  free  to  all  stockists. 
This  is  finished  in  white  anti-static  nylon 
coating  to  prevent  dust  collecting  (Damon 
Sales  (Hosiery)  Ltd,  71  Foxleys,  Carpen- 
ders  Park,  Watford,  Herts  WD1  5BE). 


Tabac  for  Fathers'  Day 

Tabac  Original  shaving  products  are  to 
be  boosted  for  Fathers'  Day  on  June  18 
with  a  merchandising  counter  unit  con- 
taining aftershave,  pre-shave  and  shaving 
products. 

This  includes  a  showcard  incorporating 
a  photograph  of  Peter  Wyngarde,  which 
can  be  removed,  leaving  the  unit  intact 
for  further  use  after  June  18.  As  a  trade 
incentive  74  per  cent  discount  on  a  mixed 
parcel  of  the  products  is  available  for 
the  next  six  weeks  (Eyelure  Ltd,  Grange 
Industrial  Estate.  Llanfrechfa  Way, 
Cwmbran,  Mons). 

Lentheric  Morny  in  Birkenhead 

A  series  of  fortnightly  in-store  promo- 
tions are  being  run  by  Lentheric  Morny 
at  branches  of  the  Birkenhead  and  District 
Co-operative  Chemists. 

Beginning  this  week,  customers  of  the 
Wallasey  outlet  who  buy  a  minimum  of 
£1.25  worth  of  Lentheric  products  are 
given  a  50cc  Tweed  light  refresher  free, 
while  purchasers  of  £0.95  worth  or  more 
of  Morny  products  receive  a  travel  wallet 
filled  with  French  Fern  toiletries.  This 
pack  consists  of  a  mini-talc.  25cc  bath 
foam,  two  bath  salt  tablets  and  a  miniature 
tablet  of  soap. 

Identical  offers  are  to  be  made  at  the 
Birkenhead,  Chester  and  Heswall  (Grange 
Road.  Birkenhead)  branches  of  the  mul- 
tiple from  April  24  (Lentheric  Morny 
Ltd,  17  Old  Bond  Street,  London  W1X 
4AY). 

Harmony  with  protein 

Elida  Gibbs'  latest  advertising  campaign 
for  Harmony  hair  colourants  breaks  this 
month,  featuring  the  recently  added 
natural  protein.  The  campaign,  scheduled 
to  run  until  the  end  of  the  year,  covers 
magazines  including  Woman,  Loving. 
Petticoat,  Honey.  She,  My  Weekly,  19 
and  Family  Circle  (Elida  Gibbs  Ltd,  PO 
Box  IDY.  Portman  Square,  London  Wl). 

Young  mothers 

Dextrosol  is  now  being  promoted  as  an 
energy  supplement  for  young  mothers  who 
are  said  to  need  an  extra  500  calories  a 
day  if  fatigue  is  to  be  avoided  during 
breast  feeding. 

A  leaflet  describing  the  product's 
benefits  and  samples  of  the  tablets  are 
now  included  in  Bounty  gift  parcels, 
which  mothers  receive  free  of  charge  in 
maternity  hospitals  and  are  said  to  cover 
about  62  per  cent  of  live  births  nation- 
ally. Samples  are,  however,  being  limited 
to  London  (natural  flavoured)  and  the 
South  East  (orange  flavour)  at  the 
moment,  while  the  leaflet  says  that  fur- 
ther supplies  may  be  obtained  from  retail 
pharmacies. 

Dextrosol  is  also  being  advertised  in 
"Babytime".  the  newspaper  sponsored  by 
Gerber  Baby  Foods  and  included  in  simi- 
lar parcels  distributed  by  Giftpax  (CPC 
(United  Kingdom)  Ltd,  Brown  and  Pol- 
son  division,  Claygate  House,  Esher, 
Surrey). 


Glucodin  display  material 

Now  available  from  Glaxo  are  new  dis- 
play items  for  Glucodin,  which  reinforce 
the  pack  flash  "boosts  energy"  and  draw 
attention  to  the  value  of  the  product  for 
children.  These  include  crowners  showing 
a  girl  on  a  tricycle,  a  hanging  screamer, 
and  a  footer  with  a  boy  on  a  tractor 
(Glaxo  Laboratories  Ltd,  Greenford, 
Middx). 

Macleans  colour  commercials 

Beecham  are  spending  £\  million  on 
television  advertising  for  Macleans  Fresh- 
mint  this  year,  which,  along  with  a 
£200,000  press  campaign  for  White 
Fluoride,  is  said  to  represent  the  largest 
budget  of  any  single  toothpaste  brand. 
Although  the  "whiteness"  theme  is  to  be 
retained,  following  research  which  is 
claimed  to  have  shown  complete  accept- 
ance, the  message  is  summarised  into 
"lightening  whitening"  (Beecham  toiletries 
division,  Beecham  House,  Brentford, 
Middlesex). 

Consumer  Offer 

□  Jacquelle  pink-handled  styling  brush 
(value  £0-39)  with  each  large  size  bottle 
of  Living  Hair  Protei-Set  (£0-55),  for  as 
long  as  stocks  last.  (Jackel  &  Co  Ltd, 
Kitty  Brewster  Estate,  Blyth,  Northumber- 
land). 


i       -  ! 
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as  a 

Ln  =  London;  M  =  Midland;  Lc  =  Lancashire 
Y  =  Yorkshire;  Sc  =  Scotland;  WW  =  Wales 
and  West;  So  =  South;  NE  =  North-east;  A  = 
Anglia;  U  =  Ulster;  We  =  Westward.  B  = 
Border;  G  =  Grampian;  E  =  Eireann.  Cl  = 
Channel  Islands. 

Astral:  Ln,  M 

Close  Up:  All  except  E 

Dry  Action  Shield:  All  except  E 

Elastoplast:  All  except  U,  E,  CI 

Erasmic:  Ln,  So 

Gillette  Techmatic:  All  areas 

Harmony  shampoo:  All  except  E 

Milk  of  Magnesia  tablets:  Sc 

Phensic:  All  except  E,  CI 

Protein  21:  All  except  E 

Signal:  All  except  NE,  E 

Sure:  All  except  E 

Twice  as  Lasting:  All  except  E 

US  anti-perspirant:  All  except  U,  E 

Wilkinson  Sword  razor  blades:  All  except 

E 
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New  Roussel  presentation 

Proctosedyl  suppositories  are  now  avail- 
able in  a  new  presentation.  Each  new 
pack  contains  two  sealed,  tearable  plastic 
strips  of  6  suppositories,  identified  with 
the  product  name.  In  this  presentation 
the  suppositories  are  said  to  be  easier  to 
handle.  Prices  are  unchanged.  Roussel 
Laboratories  Ltd,  Roussel  House.  Wem- 
bley Park,  Middlesex  HA9  ONF  say  that 
as  part  of  their  international  packaging 
policy  the  revised  carton  meets  the  require- 
ments of  over  60  markets  throughout  the 
world. 

HEB  and  Christie  George  takeover 

The  trade  marks,  formulae  and  goodwill 
of  H.  E.  B.  Pharmaceuticals  Ltd,  River 
Street,  Bolton,  have  been  taken  over  by 
J.  Waterhouse  &  Co  Ltd.  6  Church  Street, 
Ashton-Under-Lyne  (tel  061-330  5667),  to 
which  orders  and  correspondence  should 
be  sent. 

On  the  retirement  of  Mr  G.  S.  Christie 
MPS  of  Christie  George  &  Co  Ltd,  manu- 
facturers of  C.  G's  antiseptic  calamine 
cream,  the  company  and  its  trade  marks, 
formulae  and  products  have  also  been 
purchased  by  J.  Waterhouse  &  Co  Ltd, 
with  effect  from  March  1.  Orders  should 
be  sent  to  Ashton-Under-Lyne. 
Ronson  hairdryers 

Two  further  models  join  the  Ronson 
range  of  hairdryers — a  new  colour  Rio 
and  a  single-heat  version  of  the  Escort 
2000.  The  Rio  model,  R13,  in  pink  with 
redesigned  packs  is  aimed  towards  the 
younger  girl.  It  weighs  16oz  and  is 
"small  enough  to  slip  into  a  handbag  or 
overnight  case."  The  ES67  Escort  addition 
(£10-50)  has  a  double-walled  hood, 
shoulder  strap  and  "extra  long"  flex 
(Ronson  Products  Ltd,  Randalls  Road, 
Leatherhead,  Surrey). 

New  Family  Doctor  booklet 

Published  this  week  is  the  latest  title  in 
the  British  Medical  Association's  Family 
Doctor  series,  "How  Your  Life  Began" 
(£010).  It  deals  in  a  simple  way  with  the 
sequence  of  events  between  conception 
and  birth,  and  is  written  by  Dr  Roger 
Pilkington. 

Available  to  members  through  the 
National  Pharmaceutical  Union,  321 
Chase  Road,  London  N14  6JN. 

Shield  reformulated 

Elida  Gibbs  have  announced  that  they 
have  reformulated  Shield  anti-perspirant 
and  are  launching  the  product  as  Dry 
Action  Shield. 

Presented  in  three  sizes,  lOOg  (£0-36), 
150g  (£0-46)  and  210g  (£0-56),  it  is  claimed 
to  be  the  first  instant-drying  anti-perspir- 
ant on  the  British  market,  through  the 
active  ingredient,  aluminium  chlorhydrate. 


being  suspended  in  an  instant  drying 
solution,  thus  causing  no  staining  to 
clothes  (Elida  Gibbs  Ltd,  PO  Box  1DY, 
Portman  Square,  London  Wl). 

Tiger  vacuum  products 

Tiger  vacuum  jugs  and  ice  buckets  are 
now  being  distributed  in  the  UK  by 
Harp  Products  Ltd,  Riverside  House, 
Carnwath  Road,  London  SW6.  The  range 
comprises  a  number  of  different  styles  of 
container,  either  stainless  steel,  chromium- 
plated  vinyl  coating  or  with  floral  designs, 
and  are  priced  from  £3-98  to  £7-94. 

Savlon  Babycare  sachet 

Imperial  Chemical  Industries  Ltd,  pharma- 
ceuticals division,  Alderley  Park.  Maccles- 
field, Cheshire  have  introduced  a  12ml 
sachet  of  their  Savlon  Babycare  shampoo 
(£06).  These  are  available  packed  in 
display  outers  of  25  and  are  to  be 
promoted  to  mothers  in  Bounty  gift  boxes. 

Worth  spring  offers 

Worth  Perfumes  Ltd,  Magnolia  House, 
160  Thames  Road,  Chiswick,  London  W4 
3RG,  have  reintroduced  their  Hoz  Eau 
de  Je  Reviens  atomiser  (£117)  for  the 
spring,  following  its  "tremendous  success 
last  year."  In  addition  a  similar  atomiser 
of  Monsieur  Sports  Cologne  will  be  avail- 
able at  the  same  price  and  for  the  same 
period. 

Large  Ironplan  pack 

Menley  &  James  Laboratories,  Welwyn 
Garden  City,  Herts,  have  introduced  a 
large  size  pack  of  Ironplan  tonic  capsules 
(£1-50).  It  contains  four  months  supply 
for  one  person. 

Antilope  atomiser 

Parfums  Weil,  Magnolia  House,  160 
Thames  Road,  London  W4  3RG,  are 
introducing  for  the  spring  a  Antilope  Eau 
de  Cologne  atomiser  (£L13).  Called  Spray 
Special,  it  is  presented  in  a  slim  powder 
blue  and  gold  bottle  with  matching 
carton. 

New  size  Fresh   N  Dainty 

Gerhardt  Pharmaceuticals  Ltd,  Thornton 
Laboratories,  Purley  Way,  Croydon 
CR9  3BE,  have  introduced  a  120g  size 
of  their  Fresh  'N  Dainty  intimate  deodor- 
ant spray  (£0-39). 


The  House  of  Roberts  Windsor,  Grange 
Industrial  Estate,  Llanfrecha  Way, 
Cwmbran,  Mons.  6  French  Almond  shak- 
ers talcs  free  with  parcel  of  12  French 
Almond  spray  mists  and  24  French 
Almond  spray  Colognes  (until  May  26). 

Radiol  Chemicals  Ltd,  Stepfield,  Witham, 
Essex,  offer  a  discount  of  10  per  cent  on 
a  minimum  order  of  £8  which  can  be  made 
up  from  any  combination  of  Aspellin, 
Aradolene.  Radian  or  Radiol  products. 
There  is  also  a  further  parcel  on  which 
10  per  cent  is  given.  The  qualifying 
amount  is  £12  and  is  for  a  minimum  of 
six  bottles  of  Biovital,  the  rest  of  the 
order  being  made  up  from  Aspellin,  Arad- 
olene, Radian  or  Radiol  products. 


Photographic 

At  the  top  of  the  sensors 

Agfa-Gavaert  have  now  released  the  top 
models  of  the  sensor  range  of  cameras; 
the  Agfa  Selectronic  Sensor  (£67  69)  and 
Selectronic  S  Sensor  (£81 -07). 

The  cameras  are  provided  with  a  newly- 
designed  bladed  slit  shutter,  which  is  elec- 
tronically controlled  over  a  range  between 
15  seconds  and  1/500  second  at  apertures 
between  f/2-8  and  f/22.  The  selective 
automatic  control  allows  the  user  to  adapt 
the  shutter  speed  and  aperture  to  the  pre- 
vailing conditions. 


The  metering  system  copes  with  a  film 
speed  range  of  between  25  and  400  ASA. 
This  data  and  the  focus  setting  are  indi- 
cated simultaneously  in  the  brightline 
viewfinder.  The  Selectronic  is  provided 
with  an  Agfacolor  Apotar  lens,  while  the 
Selectronic  S  (illustrated)  has  the  four- 
element  Color  Solinar  lens  with  coupled 
rangefinder  available  from  Agfa-Gavaert 
Ltd,  Great  West  Road,  Brentford,  Middx). 

Kodacolor  Twenty-One  colour  prints 

Amateur  photographers  are  being  offered 
the  choice  of  Kodacolor  colour  prints 
made  from  their  126  or  135  (full  frame) 
Kodacolor  films.  As  an  alternative  to  the 
glossy  Kodacolor  prints  with  the  familiar 
white  borders,  Kodak  is  introducing  Koda- 
color Twenty-One  colour  prints.  These 
are  borderless  prints  made  on  a  fine  silk 
finish  paper  using  the  whole  of  the 
3+  x  3+in  or  34  X  5in  paper  area.  This 
means  that  the  actual  picture  area  is 
increased  by  around  25  per  cent  for  the 
square  format  and  21  per  cent  for  the 
rectangular  format.  Hence  the  name. 

The  suggested  retail  price  for  Kodacolor 
Twenty-One  colour  prints  size  3yin  square 
or  3|  X  5in,  is  £013  per  print  when 
ordered  at  the  same  time  as  the  film  is 
processed,  and  £016  for  re-orders. 

Kodak  customers  in  the  North  and  West 
who  visit  the  company's  new  sales  offices 
in  Manchester  and  Bristol  will  now  be 
given  a  facility  long  enjoyed  by  customers 
to  the  Kodak  premises  in  London.  For 
many  years,  photographic  displays,  large 
and  small,  by  a  wide  range  of  photo- 
graphers have  been  a  feature  of  the  Kodak 
London  showroom  and  similar  displays 
are  now  planned  as  a  regular  feature  in 
the  reception  areas  of  the  two  Kodak 
sales  offices  at  Dallimore  Road,  Wythen- 
shawe,  Manchester  and  Priory  House, 
Marlborough  Street,  Bristol. 


RICHARD 
HUDNUT 


MERCHANDISING 
SUPPLEMENT 


This  supplement  has  been  prepared 
for  Chemist  &  Druggist  by  Richard 
Hudnut  Ltd,  and  is  designed  to  give 
an  outline  of  some  of  the  important 
chemist  markets  which  account  for  a 
significant  proportion  of  the  chem- 
ists' profit.  Although  faced  with 
heavy  competitive  pressure  in  many 
fields,  the  function  of  the  chemist,  as 
a  stockist  of  a  wide  range  of  pharma- 
ceutical and  toiletry  items  and  as 
adviser  to  his  customers,  is  of  vital 
importance  in  terms  of  consumer 
confidence  and  convenience.  This 
is  particularly  important  in  some  of 
the  well-established  markets  such  as 
hair-care,  and  in  some  of  the  fast 
expanding  markets  like  feminine  deo- 
dorants where  the  chemists'  know- 
how  helps  to  inspire  confidence  in 
products. 

In  this  supplement,  therefore, 
Richard  Hudnut  have  chosen  to  dis- 
cuss a  number  of  product  categories 
in  which  the  chemists'  role  is  a  key 
one,  and  in  which  Richard  Hudnut 
are  major  suppliers. 

Who  are 
Richard  Hudnut? 

Richard  Hudnut  Ltd  are  part  of  the 
worldwide  Warner-Lambert  group  of  com- 
panies based  in  the  United  States  and  with 
total  sales  in  excess  of  $1,345  million  a 
year,  being  the  fifth  largest  advertiser  in 
the  USA  in  1971. 

Richard  Hudnut  was  first  established  in 
the  UK  in  1932,  and  has  long  been  closely 
associated  with  the  chemist  through  the 
ranges  of  Fashion  Style  home  perms  and 
Poly  hair  cosmetics.  This  relationship 
has  been  strengthened  further  over  the  past 
few  years  through  the  introduction  of 
brands  which  are  becoming  major  national 
chemist  lines:  Efferdent  denture  cleanser, 
Bidex  feminine  hygiene  deodorant  and, 
most  recently,  the  range  of  Schick  wet 
shave  products. 

Efferdent  is  already  firmly  established 
as  a  major  brand  in  the  denture  cleanser 
market  and  Bidex  is  the  fastest  growing 
product  in  the  fastest  growing  toiletries 
market  in  the  UK.  The  Schick  wet 
shaving  system  represents  a  major  growth 


opportunity  in  the  rapidly  expanding 
single-edged  shaving  market. 

These  exciting  products,  together  with 
the  traditional  Hudnut  dominance  in  the 
hair  colourant  market  with  Poly  and  the 
home  perm  market  with  Fashion  Style, 
provide  a  sound  basis  for  profitable  co- 
operation between  Richard  Hudnut  and 
the  chemist  for  the  future. 

This  supplement,  which  provides  the 
chemist  with  the  most  up-to-date  facts 
and  figures  on  these  major  markets,  is 
designed  to  help  the  chemist  gain  the 
maximum  profit  through  stocking  and  dis- 
playing Hudnut  lines. 


Bidex— bigger 
and  bigger  in  a 
booming  market 


The  intimate  deodorant  market  is  the 
fastest  growing  sector  of  the  Health  & 
Beauty  Aids  Market  and,  as  such,  is 
attracting  ever-increasing  attention  from 
consumers,  manufacturers  and  trade  alike. 

The  market,  created  by  the  almost 
simultaneous  introduction  of  Bidex  and  a 
competitive  brand  grew  to  an  estimated 
value  of  £1  million  RSP  by  1968.  This 
growth  has  tripled  to  the  present  day 
value  of  £3  million  RSP,  and  is  forecast 
to  continue  at  a  minimum  rate  of  20  per 
cent  per  annum. 

The  certainty  with  which  this  forecast 
can  be  made  is  found  in  the  level  of 
women  using  intimate  deodorants.  Latest 
research  figures  indicate  that,  at  present, 
only  one  woman  in  five  uses  an  intimate 
deodorant  regularly,  against  a  figure  of 
nearly  four  out  of  five  women  using  an 
underarm  deodorant.  Richard  Hudnut  con- 
fidently expect  usage  levels  of  intimate 
deodorants  to  rise  to  the  same  level  as 
underarm  deodorants.  It  is  this  confidence 
that  leads  them  to  regard  Bidex  as  one  of 
their  major  growth  brands. 

Bidex,  at  present  a  strong  No.  2  brand, 
the  fastest  growing  in  the  overall  market, 
and  the  unassailable  brand  in  the  quality 
sector,  has  experienced  dramatic  growth 
from  1970  onwards,  a  period  which  co- 
incides with  Richard  Hudnut's  recognition 
of  the  vast  potential  of  the  intimate  deo- 
dorant market  and  their  decision  to  put 
substantial  sums  of  money  behind  the 
brand,  consistently  out-spending  competi- 
tion with  heavyweight  advertising. 
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Bidex  re-launched 

High  investment  in  the  brand  is  being  con- 
tinued in  1972  with  marketing  expenditure 
of  over  £100,000.  Allied  to  such  heavy 
support  is  a  programme  of  development 
and  expansion  designed  to  meet  increas- 
ingly varied  consumer  needs.  In  mid-1971, 
Bidex  was  revitalised  by  the  introduction 
of  total  new  look  packaging  and  the  launch 
of  two  new  fragrances,  "Fraiche"  and 
"Delicate",  to  supplement  the  existing 
"Naturelle"  fragrance.  The  various  parts 
of  the  range  were  positioned  as:  Spray 
Mist  (90  per  cent  of  sales)  as  an  everyday 
toilet  product,  Cleansing  Tissues  as  a  con- 
venience handbag  item,  and  Spray  Talc  as 
a  luxurious  talc  version  of  the  Spray  Mist. 

March  1972  saw  the  entry  of  Bidex  into 
the  large  size  sector  of  the  market,  a 
sector  which  now  accounts  for  50  per  cent 
of  all  purchases,  with  an  economy  version 
which  offers  the  consumer  the  biggest 
value  and  a  36  per  cent  economy  saving. 

Support 

Over  £60,000  of  media  support  has  been 
planned  for  Bidex  in  1972  presenting  the 
product  as  the  "quality  brand"  in  a  cam- 
paign reaching  over  80  per  cent  of  all 
women  nine  times  during  the  year. 

A  major  research  programme  revealed 
that  a  large  percentage  of  non-users  were 
just  hesitating  on  the  brink  of  entering 
the  intimate  deodorant  market,  but  were 
concerned  with  fears  of  stinging,  irritation 
and  discomfort.  Bidex  has  created  a  cam- 
paign aimed  at  such  women  to  be  run  in 
full-colour,  full-page  ads  from  March 
until  the  end  of  the  year,  re-assuring 
women  on  these  very  points,  with  the 
promise  of  Bidex  as  "The  Soft  Spray" 
resulting  in  "Soft  Care  for  Sensitive  Skin". 

if  you're  still  hesitant 
about  intimate  deodorants, 
meet  die  soli  spraw 


This  campaign  will  run  in  such  magazines 
as  Woman's  Own,  Vogue,  Nova,  She.  Cos- 
mopolitan, Honey,  19,  Petticoat,  True 
Story  and  True  Romances. 

The  promise  of  the  advertising  cam- 
paign is  supported  by  a  wide  range  of 
point-of-sale  material;  display  shippers, 
showcards,  price  markers  and  shelf  talkers. 

Chemists — who  have  more  than  80  per 
cent  of  intimate  deodorant  sales — have 
contributed  enormously  to  the  develop- 
ment of  the  intimate  deodorant  market, 
and  even  now  are  being  approached  by  an 
ever  increasing  number  of  companies 
anxious  to  profit  by  this  development. 

Only  a  programme  of  rationalised  order- 
ing concentrating  on  the  major  brands  will 
provide  chemists  with  the  profit  oppor- 
tunities that  established  brands  provide. 
Bidex  is  just  such  a  brand. 


D 
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Poly  Hair 
Cosmetics 

□  A  MAJOR  HAIR  CARE  HOUSE 

□  A  MAJOR  ADVERTISER 

□  MOST  PRODUCTS  ARE  "CHEMIST 
ONLY" 

□  PRODUCTS    AFFORDING  HIGH 
RETAIL  MARGINS 

Hair  colourants 

It  is  in  the  area  of  hair  colouring  that 
Poly  is  predominant.  The  nature  of  this 
market,  with  the  requirements  of  both  a 
specialised  sales  service  and  a  poisons 
licence,  affords  the  chemist  a  built-in 
advantage  relative  to  other  retail  outlets. 

The  market 

The  hair  colourant  and  lightener  market 
has,  in  recent  years,  shown  a  steady  ster- 
ling growth  to  the  present  level  of 
£10,250,000  at  retail  selling  prices,  although 
in  unit  terms  the  market  has  reached  a 
plateau. 

The  sterling  growth  may  be  attributed 
to  price  increases  and  to  trading  up  in  the 
market  towards  the  premium  priced 
shampoo-in  permanent  brands. 

Because  of  its  specialist  nature  and  the 
need  for  personal  advice  and  recommenda- 
tion, the  market  has  remained,  and  will 
remain,  predominantly  in  the  hands  of 
the  pharmacist,  and  consequently  colour- 
ant products  will  continue  to  account  for 
a  major  proportion  of  total  turnover  in 
the  chemist  trade. 

Positioning  of  Poly 
Products  in  the  market 

The  ratio  of  advertising  to  sales  is 
generally  high  in  this  market,  and  Poly 
products  are  consistently  represented  with 
a  high  level  of  advertising  and  promo- 
tional expenditure  (in  excess  of  £300,000 
will  be  spent  during  1972). 

It  is  as  a  result  of  such  consistently 
high  levels  of  support  that  Poly  colourants 


have  maintained  a  dominant  15  per  cent 
market  share  across  the  five  House  brands, 
namely,  Polycolor,  Polytint,  PolyLady, 
Polyblonde  and  Polyfair  in  what  is  a 
highly  fragmented  market. 

All  major  colourant  houses  have  more 
than  one  brand  in  the  market  place,  since 
fragmentation  has  proved  to  be  necessary 
in  order  to  meet  the  type  of  end  result 
required  by  the  customer.  Table  I  shows 
the  main  consumer's  requirements  and 
indicates  the  areas  in  which  Poly  is  repre- 
sented. 

TABLE  I 


COLOUR  CHANGE 
SOUGHT 

PERMANENT 

NON- 
PERMANENT 

Cover  Grey 

V///////// 
<  PolytintX 

'//////// / 

Enhance  Natural 
Colour 

///'■'' 
Polycolor  s // 

Noticeable  Change 

PolyLady 

Polycolor 

Mild  Lightening 

'///<///, 
Polyfair  XXX< 

Lightening 

YhTiTrn 

Polyblonde 

1  1  1  1  l  l  1  1  i  I 

Manufacturers  tend  to  segment  the  mar- 
ket rather  differently,  categorising  products 
by  functional  characteristics  into  perma- 
nents,  semi-permanents,  temporaries  and 
lighteners. 

The  permanent  colourant  segment  has 
expanded  consistently  over  the  last  few 
years,  and  by  1970  accounted  for  over 
50  per  cent  of  the  total  market  by  value, 
as  Table  II  shows. 

TABLE  11 

Product  Type  %  Market  Share 


Semi-Permanent 
Permanent 
Temporary 
Bleaches 


22-1 
50-8 
7-3 
19-8 

1000 


A  continuing 
success  story 

The  success  of  Poly  colourants  is  a  result 
of  more  than  just  advertising.  The  expertly 
formulated  products  are  themselves  subject 


to  very  stringent  quality  control  proce- 
dures. They  are  available  in  ranges  of 
shades,  carefully  selected  and  controlled  to 
give  adequate  consumer  choice  while  en- 
suring rapid  movement  off  the  shelf. 

The  total  House  share  has  been  in- 
creasing consistently  since  mid- 1971,  pri- 
marily as  a  result  of  the  successful  launch 
of  PolyLady  which  was  backed  by  one 
of  the  biggest  advertising  campaigns  the 
market  has  ever  seen.  After  just  nine 
months  in  the  market  place,  PolyLady  has 
established  itself  as  a  forceful  contender 
in  the  shampoo-in  permanent  market  sec- 
tor. This  rapid  development  of  a  loyal 
consumer  franchise  augurs  well  for  the 
future  of  the  brand. 

Non-colourants 

Outside  the  colourant  market.  Poly  is 
represented  in  most  major  hair  care  areas. 

Polyherb — the  original 
herbal  shampoo 

Launched  in  1967,  Poly  was  the  innovator 
of  the  herbal  shampoo  and  Polyherb 
rapidly  gained  a  significant  market  share 
through  chemist  outlets.  This  success  led 
to  a  proliferation  of  herbal  shampoos,  but 
Polyherb  is  still  the  only  herbal  shampoo 
to  offer  a  range  for  different  hair  types 
and,  in  its  distinctive  and  eminently  promo- 
table  pack,  continues  to  sell  well  in  a 
market  where  the  pharmacist  has  a  42  per 
cent  sterling  share. 

Polyset-heavily 
supported 

The  market  for  setting  lotions  is  one  of  the 
most  buoyant  worth  £2\  million  per  annum 
at  RSP,  with  an  annual  sterling  growth 
rate  of  18  per  cent. 

Polyset's  market  share  has  improved  in 
successive  years,  and  as  the  total  market 
continues  to  expand  rapidly  Polyset  will 
continue  to  innovate  and  advertise  to  im- 
prove upon  its  current  15  per  cent  market 
share. 

The  strength  of  Polyset  lies  in  its  product 
performance,  and  in  the  extensive  market- 
ing support  which  the  brand  receives.  The 
discerning  consumer  increasingly  looks  for 
specialised  forms  of  setting  lotions;  the 
market  is,  in  short,  becoming  more  special- 
ist and,  as  such,  this  should  be  to  the 
advantage  of  the  pharmacist,  since  com- 
petitive outlets  are  generally  unable,  or 
unwilling,  to  deal  in  lines  requiring  an 
element  of  service. 

Poly  Cream  Rinse 

Poly  Cream  Rinse  was  launched  in  January 
this  year  into  probably  the  fastest  growing 
hair  care  market.  Worth  £1-5  million  at 
RSP  in  1971,  the  cream  rinse  market  con- 
tinues to  forge  ahead  at  the  rate  of  25  per 
cent  per  annum. 

Following  a  rapid  sales  growth,  and 
supported  by  an  unprecedented  sampling 
operation,  Poly  Cream  Rinse  is  in  a  strong 
position  to  snatch  brand  leadership  of  this 
market  sector  during  the  course  of  1972. 


The  home  perm 
market: 

A  major  upturn 

The  market  for  home  perms  in  the  UK 
reached  its  peak  in  the  early  1960s  with 
the  impetus  of  the  fashion  trends  and  hair 
styles  of  the  time.  During  the  middle  and 
late  1960s,  a  radical  change  in  women's 
hairstyles — to  the  long  straight  look — 
together  with  increasing  affluence  and  more 
visits  to  the  hairdressers,  led  to  a  decline 
of  this  chemist  dominated  market,  a  de- 
cline which  continued  slowly  until  1971. 
During  last  year,  however,  evidence  from 
independent  market  research  and  from 
Richard  Hudnut's  own  ex-factory  sales 
data,  showed  a  sudden  and  significant  up- 
turn in  the  market  which  has  been  sus- 
tained and  even  increased  in  1972. 

There  is  no  doubt  whatsoever  that  this 
market  resurgence  is  now  established  as  a 
major  trend  in  the  hair  care  business.  The 
reasons  for  this  upturn  are  twofold:— 

(1)  Inflation,  rising  prices  and  unem- 
ployment which  have  led  many 
women  to  seek  a  less  expensive  alter- 
native to  regular  visits  to  the  hair- 
dresser. 

(2)  A  change  away  from  the  straight 
styles  of  the  1960s  to  softer,  curlier 
styles  in  line  with  1970s  fashion. 

Such  is  the  impetus  of  this  resurgence 
of  the  home  perm  market  that  sales  of 
Richard  Hudnut's  Fashion  Style  in  the 
first  quarter  of  1972  have  been  running  at 
36  per  cent  above  the  same  period  in  1971. 

How  the  chemist 
stands  to  gain 

The  retail  pharmacist  stands  to  gain  most 
from  this  market  upturn  because  more 
than  85  per  cent  of  all  purchases  of  home 
perm  products  are  made  through  chemist 
outlets.  Richard  Hudnut  believe  that  the 
increasing  home  perm  business  in  1972  will 
come  from  three  sources: — 

(1)  Current  "loyal"  users — those  women 
who  have  maintained  their  perm 
usage  and  who  remain  regular  pur- 
chasers of  the  product. 


(2)  "Lapsed"    users — those    who  have 
used  the  products  before  but  who, 

conscious  of  today's  soft  and  curly 
styles,  are  returning  to  home  perms 
as  an  inexpensive  and  convenient 
method  of  obtaining  a  new  hair  look. 

(3)  New  users — younger  women  entering 
the  market  for  the  first  time. 

It  is  worth  noting  that  for  home  perms, 
as  for  all  matters  of  hair  care,  the  new 
users  will  usually  go  to  the  chemist  for 
advice  before  choosing  their  brand. 

A  leading  brand 

Richard  Hudnut's  Fashion  Style  is  a  major 
brand  in  the  market  with  some  25  per  cent 
of  all  home  perm  sales  through  chemists 
during  1971.  With  its  distinctive  packaging. 
Fashion  Style  is  taking  its  full  share  of 
the  revived  market  for  home  perms  so  that 
sales  are  running  at  levels  unequalled 
since  the  mid-1960s. 

Heavily  promoted 

With  this  in  mind,  Richard  Hudnut  are 
promoting  Fashion  Style  heavily  both  to 
the  trade  and  to  the  consumer  during 
1972.  Generous  trade  discounts  give  the 
chemist  the  best  possible  prices  at  the 
most  important  times  of  the  year — -in  time 
for  the  pre-holiday  and  pre-Christmas 
purchasing  peaks — and  consumer  promo- 
tions will  give  Fashion  Style  sales  added 
impact  at  these  times.  Offers  like  the  com- 
pletely free  pack  of  Hudnut  Cream  of 
Cactus  Moisturising  Lotion  are  now  being 
made  available  to  the  purchaser  in  return 
for  proof  of  purchase  of  one  pack — any 
size— of  Fashion  Style. 

Richard  Hudnut  recognise  the  impor- 
tance of  this  market  to  the  chemist  and 
the  importance  of  Fashion  Style  within  the 
market.  With  the  return  to  soft,  curlier 
styles,  and  with  inflation  continuing,  the 
future  looks  very  bright  indeed  for  home 
perms. 

Schick 

In  April  1970,  Warner-Lambert  bought 
the  Schick  wet-shave  division  of  Eversharp 
in  the  USA,  and  subsequently  in  January 
1972,  Richard  Hudnut  Ltd  assumed  the 
responsibility  for  marketing  Schick  wet- 
shaving  products  in  Britain. 

The  wet-shaving  field  is  going  through 
a  period  of  new  development.  Today,  shav- 
ing systems  are  being  marketed  success- 
fully that  are  a  complete  departure  from 
the  conventional  shaving  instruments 
which  dominated  the  preceding  half- 
century.  In  general,  the  newer  systems  offer 
superior  shaving  advantages  because  they 
present  the  shaving  edge  to  the  beard  at 
the  optimum  angle  for  efficient,  close 
removal  of  the  beard,  and  they  are 
balanced  for  light  and  easy  handling. 
These  features  give  them  significant  ad- 
vantages over  conventional  razors  and 
blades.  Men  have  been  prepared  to  pay 
for  these  advantages  and  we  have  seen  a 
revolution  in  male  spending  habits  on 
wet-shaving,  so  that  today,  these  products 
are  probably  used  by  as  many  as  20  per 
cent  of  wet  shavers. 
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The  Schick  Injector 
shaving  system 

Schick  were  the  originators  of  the  cor- 
rectly-angled shaving  system  and  in  ap- 
pearance a  modern  Schick  Injector  Razor 
is  clearly  identifiable  with  the  most  modern 
trends  in  wet-shaving.  The  Schick  Injector 
system  provides  a  precision-engineered  and 
finely-balanced  razor,  set  to  the  correct 
shaving  angle.  The  shaving  edge  is  made 
from  stainless  steel,  and  held  firmly  in 
place  so  that  nothing  can  alter  its  relation- 
ship to  the  skin. 

Healthy  growth  rate 

Over  the  past  five  years,  sales  of  Schick 
Injector  blades  have  increased  at  a  rate  of 
between  25  per  cent  and  30  per  cent  in 
spite  of  low  expenditure  and  a  market 
situation  where  the  total  number  of  blades 
sold  actually  declined  by  about  5  per  cent 
per  year.  This  growth  indicated  an  en- 
couraging level  of  conversion  of  new 
users  and  continued  brand  loyalty.  The 
recognition  by  other  manufacturers  of  the 
advantages  of  angled  systems  together  with 
the  very  heavy  expenditures  on  new  sys- 
tems has  presented  Schick  with  a  major 
growth  opportunity. 

Value  for  money 

The  Schick  Injector  system  is  not 
expensive  and  offers  the  best  value  for 
money  of  any  shaving  system  on  the 
market.  The  price  reflects  the  superiority 
of  the  system  over  conventional  safety 
razors  and  blades,  but  at  £064  for  the 
razor  and  £0-26y  for  5  blades  it  is  very 
competitive  with  comparable  new  systems 
(which  retail  at  over  £1  for  the  razors  and 
over  £0-30  for  the  cartridges). 

Opportunities  for  other 
blade  business 

The  healthy  growth  of  the  Schick  Injector 
system,  which  is  as  good  as  any  shaving 
system  yet  produced,  gives  Richard  Hud- 
nut the  ability  to  compete  with  conven- 
tional double-edged  razor  blades  in  what 
is  the  largest  sector  of  the  wet-shaving 
market. 
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Probably  80  per  cent  of  wet-shavers  use 
a  double-edged  blade  in  a  conventional 
safety  razor,  and  90  per  cent  of  these  men 
use  a  stainless  steel  blade.  Schick  manu- 
facture a  stainless  blade  to  retail  at  £0-181 
for  five;  which  in  quality  and  consistency 
is  comparable  with  any  razor  blade  on  the 
market  today  and  on  price  is  significantly 
better  value  for  money. 


The  chemist  -  a  prime 
source  of  sales 
for  new  systems 

Schick  recognise  that  the  fundamental  need 
is  to  sell  razors  if  the  Schick  system  is 
to  take  a  worthwhile  share  of  the  market. 
The  chemist  is  a  prime  source  of  razor 
sales,  because  buying  a  razor  is,  in  most 
cases,  a  considered  purchase.  (Inciden- 
tally, women  are  nearly  as  important  as 
men  in  making  razor  purchases  as  gifts 
or  replacements.)  Recent  years'  experience 
has  shown  us  all  that  the  old  theory  that 
men  rarely  changed  their  razor  in  a  life- 
time is,  like  many  other  similar  theories, 
rapidly  ceasing  to  be  true. 


Schick  will 
be  supported 


Many  more  people  than  ever  before  will 
have  heard  of  Schick  before  the  year  is 
out — it  will  be  receiving  a  greater  amount 
of  financial  support  than  ever  before  in 
the  years  of  its  existence  in  Britain. 
Furthermore,  the  razor  kit  has  been  re- 
packaged in  an  attractive  green  and  white 
high-quality  box. 

Advertising  for  the  Schick  system  will  be 
in  large  sizes  in  newspapers  and  maga- 
zines from  mid-April  through  the  summer, 
and  again  in  the  pre-Christmas  period. 


HOW  TO  SPEED  WITHOUT 
GETTING  NICKED. 
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THE  SCHICK  INJECTOR  SHAVING  SYSTEM. 
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Schick  is  sufficiently  confident  to  back 
its  promise  of  fast,  safe  shaving  with  a 
full  unconditional  money-back  guarantee, 
printed  on  the  instruction  leaflet  with  the 
razor  kit. 


Denture  cleansers  — 

A  major  market  opportunity 


□  TABLET  BRANDS  TAKE  OVER 

□  MAJOR  OPPORTUNITIES  FOR 
MARKET  EXPANSION 

□  HEAVYWEIGHT  TV  ADVERTISING 

□  OPPORTUNITY  FOR  CHEMISTS 
TO  GAIN  LARGE  INCREASES  IN 
MARKET  SHARE 

One  half  of  all  adults  in  the  UK  wear 
either  part  or  whole  dentures.  39  per  cent 
of  the  adult  population  have  no  natural 
teeth  at  all. 

These  two  surprising  facts  mean  that 
one  out  of  every  two  adult  customers 
visiting  a  chemist  shop  is  a  potential  pur- 
chaser of  a  denture  cleanser  and  the 
chances  are  that  every  woman  visiting  a 
chemist  will  have  someone  in  her  family 
who  wears  dentures. 

In  addition  to  this  fact  an  average  of 
over  1  million  people  have  dentures  fitted 
for  the  first  time  every  year  so  the  growth 
potential  for  this  market  is  enormous. 


Market  takeover  by 
the  tablet  brands 

Tablets  Share  of  Total  Market 
Source:  Independent  Market  Research 
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One  of  the  most  significant  features  of 
the  denture  cleanser  market  has  been  a 
major  growth  in  the  past  few  years  of 
tablet  denture  cleansers  which  offer  con- 
venience with  an  effective,  modern,  scien- 
tific cleansing  method.  Much  time  and 
effort  goes  into  matching  the  colour  and 
shape  of  dentures  to  make  them  look  like 
natural  teeth,  and  brushing  may  scratch 
the  surface  of  the  denture,  thus  possibly 
harming  the  colour  match  and  even  the 
denture  itself. 


Tablets  ideal 


Tablets  are  the  ideal  way  to  clean  den- 
tures and  more  and  more  customers  are 
moving  over  to  tablets.  Latest  consumer 
research  results  show  that  tablets  now 
account  for  over  50  per  cent  of  the  market 
compared  with  34  per  cent  in  1968. 

Efferdent  was  the  first  brand  in  the  UK 
with  a  unique  blue  colour  timer,  which 
shows  when  dentures  are  clean. 

Since  the  brand  was  introduced  in  the 
UK  it  has  grown  rapidly,  doubling  its  share 


in  chemists'  in  the  past  two  years,  and  now 
has  11  per  cent  of  the  chemist  market. 


Chemists  can  increase 
market  share 

Traditionally  a  chemist  market,  it  would 
seem  that  much  of  the  denture  cleanser 
market  potential  is  being  lost  to  competi- 
tion from  other  outlets.  The  basic  reasons 
for  this  is  lack  of  display  and  promotion 
for  the  major  brands  compared  with  other 
outlets. 

Promoting  and  displaying  the  standard, 
large  and  economy  sizes  of  Efferdent  will 
help  the  chemist  win  back  the  rightful 
share  of  the  profitable  denture  cleanser 
market  for  the  chemist.  In  many  cases 
where  this  has  been  done,  Efferdent  has 
obtained  more  than  20  per  cent  of  total 
sales  of  denture  cleansers. 

Higher  TV  spending 

Efferdent  is  the  tablet  denture  cleanser 
which  advertises  antiseptic  action.  This  is 
because  Efferdent  contains  two  powerful 
antiseptic  ingredients  which  not  only  get 
rid  of  stains  but  also  deodorise  dentures 
and  kill  germs,  leaving  dentures  looking 
and  tasting  cleaner  and  fresher. 


Two  new  TV  commercials — for  Efferdent, 
to  advertise  its  "proven  antiseptic 
formula" 

Current  denture  cleanser  TV  advertising 
features  tablets  almost  exclusively  and 
Efferdent  is  doubling  last  year's  expendi- 
ture level  in  1972. 

So  the  key  to  more  profit  in  the  denture 
cleansing  market  is  "back  the  brands  that 
are  being  backed  themselves". 
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COMMENT 


Prescription  legibility 

All  general  and  hospital  practice  pharmacists  will  be 
pleased  to  learn  that  action  has  been  taken  by  the  British 
Medical  Association  as  a  result  of  a  Branch  representa- 
tives' resolution  on  the  subject  of  doctors'  prescription 
writing  (p  575).  Whether  the  action  will  bear  fruit  remains 
to  be  seen. 

The  resolution  was  perhaps  conservative  in  asking  that 
"the  legal  provisions  relating  to  the  writing  of  prescriptions 
and  the  need  to  ensure  that  prescriptions  are  written 
legibly"  should  be  drawn  to  the  attention  of  "lecturers  in 
medical  schools  and  others".  In  the  event,  the  BMA's 
letter  advocating  improvement — and  appending  examples 
of  actual  prescriptions — has  been  sent  to  medical  school 
deans  and  to  other  bodies  in  medicine.  If  the  letter  has 
some  effect,  it  would  therefore  still  be  a  generation  before 
the  pharmacist  notices  any  difference. 

But  how  much  effect  can  the  letter  have?  Professor 
Girdwood  recently  said  that  the  medical  student's  time 
is  so  fully  occupied  that  intravenous  additives  might  be 
covered  "in  a  sentence" — under  such  circumstances  it 
would  seem  almost  reasonable  to  forgive  the  medical 
lecturer  if  prescription  legibility  were  dismissed  "in  a 
word". 

There  is  no  doubt  that  this  is  where  the  importance  of 
the  pharmacist's  role  in  medical  education  is  seen  to  be 
important.  Not  only  has  the  pharmacist  a  different  set 
of  values  from  the  doctor  in  relation  to  prescriptions,  but 
he  may  be  in  a  better  position  to  explain  that  only  if 
the  prescriber  makes  his  intentions  clear  can  he  rely  on 
the  therapy  he  has  chosen.  It  is  good  to  see  the  BMA 
advising  that  the  pharmacist  should  be  so  involved  in 
medical  teaching. 

There  remains  the  problem  of  the  doctor  now  in  prac- 
tice, and  we  would  suggest  that  the  BMA  might  be 
encouraged  to  spread  its  gospel  to  them.  Our  experience 
is  that  the  "untidy"  prescriber  is  rarely  offended  by  having 
the  error — and  danger — of  his  ways  pointed  out  to  him. 
Indeed,  examples  from  the  C&D's  own  "Prescription 
Poser"  series  have  on  a  number  of  occasions  been  repro- 
duced in  periodicals  compiled  by  and  for  general  medical 


practitioners,  and  they  have  also  been  shown  at  medical 
meetings.  The  reaction  is  often  one  of  disbelief  that  such 
illegible  prescriptions  could  be  written  (plus,  we  feel  sure, 
a  mental  note  to  ensure  a  better  personal  standard). 

Meanwhile,  we  may  take  comfort  from  the  text  of  the 
BMA's  letter,  for  it  shows  a  more  sympathetic  under- 
standing of  the  pharmacists'  problems  than  sometimes  in 
the  past. 

Learning  about  R&D 

Talking  shop  is  a  compulsive  pastime  among  enthusiastic 
experts.  That  therefore  will  ensure  a  definite,  if  limited 
readership  for  the  latest  publication,  "Organising  R&D", 
prepared  by  the  National  Econimic  and  Development 
Office  on  behalf  of  the  pharmaceutical  working  party  of  the 
Economic  Development  Committee  (little  Neddy)  for  the 
Chemical  Industry  (see  p  554). 

It  reviews  the  research  and  development  structures  of 
seven  pharmaceutical  companies  in  the  UK — Beecham, 
CIBA  laboratories,  ICI  pharmaceuticals  division,  Eli 
Lilly,  Pfizer,  Smith  &  Nephew  and  the  Wellcome  Founda- 
tion. Those  companies  undoubtedly  represent  the  elite 
in  this  field  and  their  staffs  will  carefully  dissect  the  infor- 
mation in  the  report. 

Whether  any  others  will  glean  any  helpful  information  is 
less  easy  to  forecast,  for  there  is  no  indication  of  "an 
ideal"  organisational  structure.  The  authors  merely  hope 
the  study  will  provide  companies  "with  food  for  thought". 

There  is  a  recognition  of  the  fact  that  because  of  the 
pharmaceutical  companies'  dependence  upon  successful 
research,  it  is  important  to  provide  a  pattern  of  organisa- 
tion which  will  help  to  stimulate  the  individual  and  foster 
the  flow  of  ideas.  In  industry,  there  is  always  a  need  for  a 
commercial  end-product,  and  that  is  the  requirement  to  be 
borne  in  mind  when  assessing  the  various  structures 
enumerated  in  the  report.  The  cynical  might  say  it  should 
be  read  alongside  the  appropriate  balance  sheets. 

R&D  is  most  successful  when  reinforced  by  what  is 
best  termed  "flair",  and  the  most  successful  organisations 
are  those  which  allow  "flair"  to  blossom,  whether  at  the 
research  bench  or  in  other  aspects  of  their  structure. 


Road  to  Recovery.  Millbank  Films  Ltd. 
16mm.  Colour.  Running  time  26  minutes. 
"Road  to  Recovery"  is  not  an  educa- 
tional film  as  such,  but  a  prestige  film 
describing  the  efforts  being  made  by  one 
pharmaceutical  company  to  help  cure 
sickness  and  disease  in  many  parts  of 
the  world. 

The  film  opens  in  a  remote  hilltop  vill- 
age in  Sicily,  where  a  farmer  has  collapsed 
with  a  heart  attack.  The  local  doctor 
comes  to  his  aid  with  a  "highly  sophisti- 
cated" drug. 

The  film  tells   the   story   of  pharma- 


ceuticals, their  discovery,  the  years  of 
research  and  testing  behind  them,  and 
the  way  they  are  made  available  world- 
wide. In  Great  Britain  and  Holland,  in 
France,  Italy,  Australia  and  the  USA,  it 
shows  many  aspects  of  research  into 
medical  and  veterinary  compounds  and 
their  use  in  man  and  animals. 

Copies  of  the  26-minute  film  are  avail- 
able on  free  loan  from  the  ICI  Film 
Library,  Thames  House  North,  Millbank. 
London  SWL 


Edinburgh  Chemists  Golf  Club :  Winner  of 
the  Eli  Lilly  prize  at  the  Gullane  No.  1 


outing  was  W.  Watson  (23)  71.  Other  results: 
Best  scratch,  J.  H.  H.  Groat  77;  no.  1 
section,  A.  E.  Graham  (9)  71  ;  no.  2  section, 
I.  Anderson  (18)  78. 

Irish  Chemists'  Golfing  Society :  Competed 
at  Baltray  on  April  12  the  winners  of  class 
1  were :  Noel  Maher  (12)  38  first ;  John 
Sleator  (8)  34  second;  and  J.  A.  Pattison 
(11)  33  third.  Class  2:  Sean  Conway  (19) 
37;  Jim  Hegarty  (16)  33;  A.  B.  Hensey  (15) 
31.  First  nine:  Brian  Waters.  Second  nine: 
Des.  McHale.  The  prizes  were  presented  by 
Burroughs  Wellcome  and  Co.  More  than 
40  players  turned  out  for  the  opening  outing 
at  Dun  Laoghaire  on  March  22  for  prizes 
presented  by  May  Roberts  (Ireland)  Ltd. 
Results:  Class  1,  R.  Tierney  (10)  37:  John 
Burke  (12)  35;  V.  Cronin  (15)  34.  Class  2, 
J.  Hegarty  (18)  37;  J.  Cullen  (18)  35;  J.  T. 
Foley  (17)  33.  First  nine,  John  Kennedy. 
Second  nine.  B.  Cullen. 
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PETROIMET  &  SULPHOIMET 
TULLE  DRESSINGS 


TUBIPAD 

SACRAL  BANDAGES 


ZINC  PASTE 
RANGE  OF 
MEDICATED 
BANDAGES 


LESTREFLEX  ELASTIC 

DIACHYLON 

BANDAGES 


VARICO 

LEG  BANDAGES 
&  BLUE  LINE 
WEBBING 


TUBIPAD  BANDAGES  FOR  PREVENTION  OF 
PRESSURE  SORES. 
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have  the  subject 
well  covered  . ,  . 

...  by  a  wide  range  of  Surgical  Dressings  and 
appliances.  They  are  now  being  regularly  prescrib- 
ed by  General  Practitioners,  and  can  be  obtained 
through  any  Wholesale  Chemist. 
Trade  Price  Lists  and  further  information  regarding 
these  and  other  products  will  be  supplied  upon 
request. 

BATEMAN -JACKSON 

Distributors  of  Seton  Specialised  Surgical  Dressings  and  Appliances. 

Tubiton  House,  Wedlock  St.,  Oldham.  Lancashire,  England.  a  member  of  the, 

Yelephone:  061-652  2222  (5  lines)  Telegrams  'Tubiton'  Oldham.  Croup 
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SURE  SHIELD 


WE  SMEW 

UXATIVES 
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RASPBERRY  FLAVOURED 


^  One  iabtet.il i^**' 


FRUIT 

IFLAVOURED 
LAXATIVE 

Still  today's 
best  tasting,  most 
[effective,  laxative 


mm 


m  / 


Continually  advertised  in 
'Woman'  and  Womans  Weekly' 

In  tubes  and  tins  from 

Thos.  Guest  &  Co.  Ltd., 

the  family  firm  with  the  personal  service. 
92  Carruthers  Street,  Manchester,  4. 
Telephone:  061-205  2975. 
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THE  COST  OF 
KEEPING  REGULAR 

A  look  at  the  £ 9m.  laxative  market 


by  Dr  A.  F.  Deeson  MA  PhD  DSc 

It  is  estimated  that  the  retail  value  of 
the  laxative  market  is  around  £9  million 
a  year  if  Andrews,  Eno's  and  other  health 
salts,  which  are  only  sometimes  used  as 
laxatives,  are  included. 

This  is  divided  roughly  50-50  between 
"ethical"  and  proprietary  medicines — but  if 
health  salts  are  excluded,  the  total  market 
is  probably  reduced  by  about  £2  million 
and  proprietaries  fall  away  to  around  £2.5- 
£3  million. 

Pharmacists  of  course  hold  virtually 
the  whole  of  the  ethical  market  and  at 
least  70  per  cent  (some  manufacturers  and 
Retail  Business  put  it  at  80-85  per  cent) 
of  the  remainder. 

Another  feature  of  this  market  is  that 
it  is  fragmented:  Martindale's  Extra  Phar- 
macopoeia lists  68  counter  products, 
whereas  only  nine  or  ten  of  these  are 
nationally  advertised.  Retail  Business 
indicates  that  of  the  68  counter  products, 
only  18  are  sold  in  outlets  other  than 
chemists. 

Finally,  it  is  doubtful  if  laxatives  are  a 
growth  market  in  terms  of  units  sold, 
although  the  increasing  stresses  of  modern 
life,  coupled  with  a  lack  of  natural  rough- 
age in  many  diets  these  days,  would  seem 
to  indicate  that  there  will  certainly  be  no 
falling  away  in  demand  in  the  foreseeable 
future. 

If  anything,  it  is  the  prescription  side 
of  the  business  that  seems  to  be  growing, 
which  is  perhaps  surprising  because  occa- 
sional constipation  is  not  usually  con- 
sidered a  serious  problem.  Nevertheless, 
people  take  their  bowels  seriously  and  it 
is  interesting  to  note  that  Retail  Business 
found  that  whereas  99  per  cent  of  doctors 
interviewed  suggested  that  coughs,  colds 
and  sore  throats  are  suitable  for  self 
medication  only  20  per  cent  suggested 
that  constipation  should  be  treated  with 
over-the-counter  remedies. 

To  put  laxatives  in  their  proper  con- 
text in  relation  to  other  household 
remedies  it  is  interesting  to  note  that  in 
a  sample  of  South  Londoners,  taken  over 
a  fortnight,  only  nine  per  cent  used 
"laxatives  and  purgatives" — against  38  per 
cent  who  used  analgesics.  Of  this  nine 
per  cent,  69  per  cent  bought  over-the- 
counter  remedies. 

Types 

Laxatives  available  may  be  divided  into 
three  broad  groups:  suppliers  of  bulk; 
lubricants;  and  irritants  or,  more 
accurately,  stimulants. 

In  the  first  category  there  are  bulk- 
providing  cereals  (not  included  in  this 
survey)  and  other  products  which  hold 
water  in  the  gut,  thus  promoting  bowel 
action.  Some  of  these  are  based  on  a 


natural  product,  sterculia.  Others  make 
use  of  saline  products  such  as  magnesium 
sulphate  and  sodium  sulphate.  Methyl 
cellulose  is  also  sometimes  used  because 
it  swells  in  the  stomach. 

The  most  common  lubricant  type  of 
laxative  is  liquid  paraffin  emulsion.  Once 
a  favourite  subject  for  prescriptions,  the 
use  is  slowly  declining  perhaps  because 
doctors  are  aware  that  paraffin  reduces  the 
gut's  absorption  of  certain  vitamins. 

The  best-selling  over-the-counter  laxa- 
tives today  are  the  stimulants.  Senna  is 
the  traditional  remedy  in  this  group. 
Phenolphthalein  is  also  used  and  was  the 
subject  of  a  kidney  damage  scare  some 
years  ago.  Ex-Lax,  which  has  eight  per 
cent  phenolphthalein  has,  however,  car- 
ried out  extensive  research  to  dispose  of 
this  theory  and  has  been  unable  to  estab- 
lish any  toxicity  rating  for  this  drug. 

Products 

Turning  to  some  of  the  manufacturers  in 
this  field,  Reckitt  &  Colman  have  Senokot, 
a  standardised  preparation  of  senna: 
Brooklax.  a  chocolate  based  laxative;  and 
Bonomint,  a  chewing  gum.  Senokot  is 
believed  to  be  more  often  medically 
prescribed  than  any  other  branded  pro- 
duct in  the  stimulant  area. 

Beecham's  Pills  (Beecham's  Products)  is 
a  very  well-established  laxative,  based  on 
aloes  and  is  a  brand  leader.  About  60 
per  cent  of  sales  are  through  pharmacies 
and  Beecham's  claim  20  per  cent  of  sales 
in  their  particular  product  category  and 
five  per  cent  of  the  laxative  market  over- 
all. 

Sales  are  particularly  strong  in  the 
North,  especially  to  the  C2  DE  socio- 
economic groups  and  young  people. 
Beecham's  Pills  are  advertised  to  the 
extent  of  £50,000  per  year  (a  new  cam- 
paign is  just  breaking)  and  counter  display 
units  and  showcards  are  available  to 
retailers. 

The  other  famous  "pill"  laxative  is 
Carter's  Liver  Pills  (Carter  Wallace  Ltd). 
Similar  in  formulation  to  Beecham's  and 
with  3-4  per  cent  of  the  total  market, 
Carter  Wallace  spend  around  £50,000  a 
year  promoting  their  product  and  like 
Beecham's  Pills  find  they  sell  best  in  the 
North.  Point  of  sale  material  is  available 
and  there  is  a  scheme  of  trade  bonusing. 

Bile  Beans  (Fisons)  is  another  firmly- 
established  product  distributed  widely 
through  most  outlets,  although  not  adver- 
tised and  supported  only  by  showcards. 
Again,  it  sells  most  widely  in  the  North  of 
England.  Nylax  Pills,  although  having 
only  a  tiny  part  of  the  market  seem  to 
do  comparatively  well  in  some  pharma- 
ceutical outlets. 

A  new  chemist-only  product,  based  on 
senna  is  Armour  Pharmaceuticals  Bidrolar, 


which  has  been  test  marketed  and  adver- 
tised in  Ulster  and  the  Newcastle-on-Tyne 
area.  Point  of  sale  material  for  this  syrup 
is  available  in  the  form  of  counter  dis- 
plays and  leaflets.  I  understand  that  a 
decision  will  be  taken  later  this  year  as 
to  whether  the  product  is  to  go  national 
in  1973.  In  the  test  areas  it  has  been 
reported  as  having  done  well  and  is  par- 
ticularly popular  with  young  people. 

Very  well  established  in  the  syrup 
laxatives  is  Sterling  Health's  California 
Syrup  of  Figs.  Sterling,  of  course,  incor- 
porate Phillips  Laboratories  and  The  Scott 
&  Turner  Company.  Around  75  per  cent 
of  the  total  sales  are  through  pharmaceu- 
tical outlets,  the  remainder  to  supermar- 
kets and  grocers.  Sterling  claim  about 
75  per  cent  of  the  liquid  laxative  market 
for  California  Syrup  of  Figs  and  their 
other  laxative  product,  Mil-Par,  has  25 
per  cent  of  the  total  market. 

Mil-Par  is  a  blend  of  medicinal 
paraffin  and  Milk  of  Magnesia  and  is  thus 
a  lubricant  type  of  laxative,  whereas  Cali- 
fornia Syrup  of  Figs  is  basically  a 
stimulant.  Mil-Par  is  claimed  to  be  par- 
ticularly suitable  for  constipation  during 
pregnancy.  According  to  MEAL,  advertis- 
ing in  1970  amounted  to  £29,400.  Milk  of 
Magnesia  is  by  the  same  company. 

Among  the  emulsions  with  only  a  small 
portion  of  the  market.  Agarol  is  a  favour- 
ite recommendation  by  some  chemists. 

Petrolagar  (John  Wyeth  &  Brother)  two 
formulations  are  quite  widely  sold,  al- 
though not  advertised  or  promoted. 

Ex-Lax,  which  was  firmly  established 
in  the  United  Kingdom  before  the  1939- 
45  war,  is  an  important  brand  leader  with 
89  per  cent  of  total  sales  going  through 
chemists.  Ex-Lax  claim  five  per  cent  of 
the  total  laxative  market  and  10  per  cent 
in  their  particular  product  category. 
Following  heavy  advertising  when 
originally  establishing  the  brand,  Ex-Lax 
now  regularly  spend  £25,000  a  year  in 
the  Press  and  offer  display  shelf/counter 
packs  and  tumble  display  units. 

Among  the  tablets  Sure  Shield  Fruit 
Flavour  Laxatives  (Thos  Guest)  are 
important  with  90  per  cent  of  their  sales 
through  chemists.  The  manufacturers 
indicate  their  sales  are  growing.  Display 
outers  and  show  cards  are  available. 
Another  preparation  which  has  been  only 
locally  test  marketed  so  far  is  Laxara 
Tablets  (Fisons)  which  is  believed  to  be 
going  national  shortly. 

Increasing  sales 

So  much  for  some  of  the  more  important 
products  in  the  field.  While  overall  laxa- 
tives are  quite  big  business  and  the  great 
preponderance  of  sales  are  through  phar- 
macies, it  is  a  difficult  market  for  the 
individual  chemist  to  expand. 

Manufacturers'  promotional  support  is 
often  small  and,  for  many,  laxatives  are 
a  minor  part  of  their  total  product  range. 
The  only  relatively  big  spenders  in  this 
field  are  Beecham's  Pills,  Mil-Par,  Carter's 
and  Ex-Lax.  Nor  is  the  chemist  helped 
by  the  large  number  of  products  available. 

However,  it  is  good  advice  to  stock  a 
range  across  the  three  main  types  of 
laxative  available  and  to  regularly  show 
them  in  one  integrated  display. 


572— Chemist  &  Druggist    April  22,  1972 


COMPANY  PROFILE 


Bayer  Pharmaceuticals  Ltd 


By  any 
other 
name . . . 


What's  in  a  name? 
That  which  we  call  a  rose 
By  any  other  name 
Would  smell  as  sweet  .  .  . 

The  sales  and  marketing  executives  of 
Farbenfabriken  Bayer  AG  in  Western 
Germany  and  of  its  British  pharmaceutical 
subsidiary  in  the  UK  would  profoundly 
disagree  with  William  Shakespeare's  senti- 
ments. The  staff  do  not  hide  their  elation 
that  after  many  years  of  being  forced  to 
use  a  somewhat  "synthetic"  title  of  FBA 
Pharmaceuticals,  they  can  now  use  the 
Bayer  name  again  and  the  familiar  Bayer 
cross  trade  mark. 

How  did  it  come  about  that,  depending 
on  the  country,  the  same  name  and  trade 
mark  were  in  use  by  two  different  com- 
panies? For  the  answer  it  is  necessary  to 
go  back  to  the  1914-18  war,  on  the  outset 
of  which  Bayer's  assets,  patents  and  trade- 
marks were  confiscated  both  in  the  UK 
and  the  US  and  acquired  by  Sterling- 
Winthrop.  After  that  war  a  50-50  partner- 
ship was  formed  between  Bayer  Germany 
and  Sterling-Winthrop.  On  the  advent  of 
the  1939-45  war  the  latter  logically 
acquired  the  Bayer  50  per  cent.  Since  that 
date  Sterling-Winthrop  have  continued 
using  the  Bayer  name  and  trademark  in 
the  UK. 

In  April  1970,  settlement  was  reached 
with  Sterling-Winthrop  which  allowed 
Farbenfabriken  Bayer  AG  to  use  its 
original  Bayer  name  and  cross  trademark 
in  the  UK  as  from  this  week  and  from 
Friday  FBA  Pharmaceuticals  became 
known  as  Bayer  Pharmaceuticals  Ltd. 

Activities  in  Britain 

The  company's  headquarters  are  at 
Haywards  Heath,  Sussex.  The  directors 
are  V.  Cavendish-Bentinck  (chairman), 
Horst  K.  D.  Wallrabe  (managing  director), 
Dr  H.  Brian  Allen  (medical  director), 
H.  A.  Baum  and  Dr  F.  J.  Geks  (both 
directors  of  the  pharmaceutical  division 
in  Bayer  Germany),  Dr  W.  Molfenter  and 
D.  J.  Thomason.  The  company  was 
founded  with  a  working  capital  of  £40,000 
in  1958. 

The  UK  pharmaceutical  company  is 
but  one  of  several  subsidiaries  established 
in  Britain  by  the  German  parent.  There 
are  companies  with  the  Bayer  name  deal- 
ing in  veterinary  products  and  pesticides, 
in  synthetic  fibres,  in  chemicals  and  in 
dyestuffs.  There  is  also  Haarmann  and 
Reimer  Ltd,  who  specialise  in  essential 
oils,    essences    and    flavouring  agents. 


A  section  of  the  new  pharmaceutical  research  laboratories  at  Wuppertal-Elberfeld. 
The  institute  of  parsitology  and  veterinary  medicine  (left)  was  completed  only  last 
year  and  also  houses  the  departments  of  medical  microbiology  and  immunology  and 
oncology.  On  the  right,  the  larger  building  contains  the  pharmacology  institute 


Behind  them  all  is  the  German  Bayer 
organisation  which  dates  back  over  100 
years  to  1863 — the  year  of  the  establish- 
ment of  Friedr.  Bayer  &  Co,  manufac- 
turers of  aniline  dye-stuffs,  in  Barmen. 
Starting  with  one  worker  toiling  over  the 
kitchen  stoves  of  the  two  founders — dye- 
stuffs  merchant,  Friedrich  Bayer  and  dyer, 
Johann  Friedrich  Weskott — the  company 
expanded  rapidly. 

Bayer's  investment  in  pharmaceuticals 
started  in  1887  with  the  development  of 
phenacetin,  from  a  dyestuff  intermediate 
by  chemists  Carl  Duisberg  and  Oscar 
Hinsberg.  The  pharmaceutical  department 
was  established  the  following  year,  and 
in  1896  a  pharmaceutical  research  labora- 
tory was  founded. 

Although  many  people  think  that  the 
Bayer  organisation  started  off  at  Lever- 
kusen,  it  was  not  until  1891  that  the  570- 
acre  site  was  purchased.  After  the  Bayer 
discovery  of  aspirin  in  1899  the  pharma- 
ceutical side  of  the  company  became 
operational  in  the  UK  as  part  of  the 
Bayer  Co  Ltd,  London,  founded  in  1895. 

Throughout  the  world  today  the  organ- 
isation has  75,000  original  patents  and 
employs  more  than  135,000  people  world- 
wide— of  whom  over  42,000  work  at 
Leverkusen.  Pharmaceuticals  employ  6,000 
with  over  one-sixth  (1,100)  being  engaged 
in  research.  Their  world-wide  pharmaceuti- 
cal sales  turnover  in  1971  was  £130m.  The 
company's  pharmaceutical  research  is 
carried  out  at  a  new  complex  on  the 
outskirts  of  Elberfeld.  Begun  nine  years 
ago,  about  85  per  cent  of  the  centre  has 
now  been  completed.  Approximately  £10 
million  has  been  invested  in  the  buildings 
and  installations,  excluding  the  cost  of 
equipment. 

More  than  7,000  substances  are  tested 
each  year  in  the  biological  laboratories  for 
therapeutic  suitability.  Out  of  10,000  sub- 
stances subjected  to  primary  screening 
one  can  reckon  on  obtaining  only  one  or 


two  commercial  products,  says  Dr  E. 
Schraufstatter,  their  director  of  pharma- 
ceutical research. 

For  1972  the  research  budget  for  the 
pharmaceutical  division  is  approximately 
£8  million. 

A  few  years  ago,  the  high  expenditure 
in  each  specialised  field  caused  the  com- 
pany to  set  up  a  joint  research  programme 
in  some  fields  with  Rhone-Poulenc  in 
Paris — a  move  which  led  at  the  time  to 
rumours  that  the  two  organisations  were 
about  to  merge. 

Looking  to  the  expansion  of  Bayer 
pharmaceutical  sales  in  Britain  is  Dr  Geks 
who  says  the  UK  market  is  important 
because  of  its  size  and  because  British 
medicine  has  one  of  the  highest  reputa- 
tions for  scientific  standards  in  the  world. 
A  third  reason  he  mentions  is  that  the 
UK  is  perhaps  unique  in  being  the  only 
large  pharmaceutical  market  with  a  gov- 
ernment-controlled national  health  service. 
He  forecasts  that  his  company  will  arrange 
for  a  considerable  number  of  clinical 
trials  in  British  hospitals  in  the  future. 

Dr  Geks  sees  the  effect  of  lowering 
customs  duties  when  UK  joins  the  Com- 
mon Market  as  "minimal  to  the  pharma- 
ceutical industry."  His  real  hopes  are  that 
there  will  eventually  be  far  more  co- 
operation between  national  registration 
bodies  of  each  member  state,  thus  cutting 
out  costs  incurred  satisfying  the  individual 
requirements  of  each  country  which  "are 
an  unnecessary  and  unsatisfactory  drain 
on  our  resources". 

Meanwhile  Bayer  Pharmaceuticals' 
managing  director,  Horst  Wallrabe  at 
Haywards  Heath  (appointed  January  1971) 
forecasts  25  per  cent  increase  in  turnover 
for  1972  over  last  year.  "Up  until  now," 
he  says,  "we  have  literally  been  waiting 
for  the  Bayer  cross,  for  the  end  to  nego- 
tiation which  took  longer  than  anyone 
envisaged.  Now  that  goal  is  achieved  we 
are  setting  our  sights  high." 
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Why  so  many  dentists  regard 
this  luxury  as  a  necessity. 

People  who  own  good  \ 
automatic  toothbrushes 
tend  to  have  cleaner,  health- 
ier teeth  than  people  who 
don't. 

Which  isn't  surprising 
considering  a  good  automatic 

toothbrush  will  make  the  correct  ufTaTicTdown  brushing 
motion  many  thousand  times  a  minute. 

A  distinct  improvement  on  the  human  wrist. 

Besides  cleaning  your  teeth  thoroughly,  such  vigorous 
action  also  massages  your  gums.  Which  is  very  important. 
Your  gums  after  all  are  the  foundations  of  your  teeth,  if 
they're  not  healthy  your  teeth  aren't  likely  to  be  either. 

So  you  see  it's  quite  natural  for  dentists  to  consider 
automatic  toothbrushes  a  necessity. 

The  models  most  frequently  recommended  are 
made  by  Ronson.  They  all  work  off  batteries. 

A  travel  pack  at  £4.97*  a  family  model  at  £5.97* 
and  a  rechargeable  model  at  £10.50. 

That  doesn't  seem  much  to  pay  for  a  luxury, 

even  less  for  a  necessity.  *  excluding  batteries  Prices  shown  are  recommended  prices. 


The  Ronson  Automatic  Toothbrush 

Ask  your  dentist  about  it 


PRICES  AS  AT  1st  MAY 

Just  in  case  you  don't  take  the 
Observer  or  the  Sunday  Times, this  is  our 

new  advertisement. 


RONSON 
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time 

ean  up, 

you  clean  up. 


f  5  »: 


Clean  up  or  make  a  bomb  or  whatever  -  you'll  do 
it  with  Delafine  Bath  Salts  and  Crystals.  How  do 
we  know?  Only  because  we're  about  to  run  a  big 
national  Delafine  campaign.  That's  how. 

It  will  work  because  the  Big  Thing  about  Delafine 
is  the  one  thing  that  always  pulls  in  the  sales  - 
it's  called  Value  for  Money.  It  makes  fancier  priced 
salts  and  crystals  look  silly.  Given  the  chance 
your  customers  will  pick  Delafine  every  time. 

Naturally  Delafine  has  all  the  usual  come-ons 
people  expect  in  bath  salts  -  5  perfumes  and 
different  weight  packs  -  beautiful  softening  effect  - 
cleansing  power  -  all  the  usual.  But  the  Big  Thing 
is  Value  -  big  packs,  small  prices.  We'll  sell  a  lot  of 
Delafine,  and  you'll  make  a  lot  of  money. 

If  you  want  to  clean  up  -  contact  Izal  Ltd, 
Thorncliffe,  Chapeltown,  Sheffield  S30  4YP 
0741-5-3171 


Big  national  campaign 
for  Big  value  Delafine 

Constant  hard  hitting  campaign  in  mass 
circulation  publications  including  Woman, 
Woman's  Own,  My  Weekly,  Peoples  Friend, 
Woman  &  Home,  Womans  Weekly, 
Womans  Realm,  Weekly  News, 
News  of  the  World,  People. 

Prepare  for  the  118  million  ads  -  Rush  your 

orders  in  now. 


y 


B<  APPOINTMENT 
TO  H.M.  THE  QUEEN 
MANUFACTURERS  01  IHiWF'U 
THAWPIT  U0  SHEFFIELD 


Delafin 

Bath  Salts 
&  Crystals 
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PROFESSIONAL  NEWS 


Pharmaceutical  Society 
of  Great  Britain 


BMA  supports  improvement 
in  prescription  writing 

The  British  Medical  Association  has  taken  action  to  secure  improvement  in  the 
way  prescriptions  are  written  by  doctors. 
Following  discussions  between  the  Society 


and  the  British  Medical  Association  on  a 
resolution  passed  at  the  Branch  Repre- 
sentatives' meeting  in  1971,  the  BMA  had 
sent  to  the  deans  of  medical  schools  in 
the  United  Kingdom,  and  postgraduate 
deans  and  advisers,  and  to  a  wide  range 
of  other  bodies  in  medicine,  the  following 
letter : 

"The  Pharmaceutical  Society  has  courteously 
drawn  the  attention  of  the  British  Medical 
Association  to  the  following  resolution  carried 
at  its  branch  representatives'  meeting : 

'That  it  is  the  opinion  of  this  meeting  that 
the  Council  of  the  Society  should  forcefully 
bring  to  the  notice  of  lecturers  in  medical 
schools  and  others  the  legal  provisions  relat- 
ing to  the  writing  of  prescriptions  and  the 
need  to  ensure  that  prescriptions  are  written 
legibly.' 

"One  can  only  have  sympathy  with  this 
cry  of  exasperation  from  pharmacists  faced 
with  such  irritating  problems  as  are  depicted 
in  the  copies  of  actual  prescriptions  in  the 
appendix  to  this  letter.  These  prescriptions 
are  either  illegal  or  illegible  or  both.  As  a 
profession  we  cannot  be  proud  of  such  lack 
of  consideration  for  our  pharmaceutical 
colleagues,  and  obviously  every  attempt  must 
be  made  to  put  right  these  sort  of  incidents 
which  are  repeated  many  times  each  day 
all  over  the  country. 

Extra  work 

"Not  only  is  the  pharmacist  caused  un- 
justifiable extra  work  and  worry  by  such 
prescriptions,  but  patients  are  often  put  to 
great  inconvenience  as  the  result  of  in- 
evitable delays.  It  is  hoped  that  all  those 
who  teach  students,  both  undergraduate  and 
postgraduate,  will  ensure  that  full  and  clear 
instruction  is  given  in  these  matters,  and 
that  the  opportunity  will  be  taken  to  obtain 
the  services  of  practising  pharmacists  both 
within  and  without  hospital.  This  plea  is 
directed  to  those  who  teach  undergraduates 
in  medical  schools,  those  who  teach  under- 
graduates in  general  practice,  those  who 
teach  postgraduate  students,  and  especially 
those  who  are  responsible  for  junior  medical 
staff. 

"Finally,  and  by  no  means  least,  all 
doctors  wherever  they  practise  are  urged  to 
give  thought  at  all  times  when  prescribing 
to  make  their  prescriptions  legible,  complete 
and  legal." 

The  general  practice  subcommittee  wel- 
comed the  action  taken  by  the  BMA, 
when  the  matter  was  reported  to  the 
April  meeting  of  the  Society's  Council. 

In  reply  to  reoresentations  by  the 
Society  about  similar  brand  names  being 
used  for  medicinal  products  of  different 
compositions,  and  which  were  intended  to 
be  sold  over  the  counter,  the  pharmaceu- 
tical assessor  to  the  Committee  on  Safety 
of  Medicmes  had  written  to  say  that  the 
dangers  had  been  known  to  the  com- 
mittee for  a  long  time.  He  said  the  com- 
mittee could  do  nothing  in  the  majority 


of  cases  regarding  the  selection  of  the 
brand  name,  but  if  it  appeared  that  there 
may  be  a  hazard  from  the  selection  of  a 
brand  name  for  a  product  closely  similar 
to  a  brand  name  for  a  different  product 
they  would  take  action  informally.  In 
the  event  of  the  problem  not  being 
resolved  in  the  secretariat,  it  might  be 
put  formally  to  the  Committee  for  their 
advice. 

The  general  practice  subcommittee  had 
discussed  the  procedure  to  be  followed 
under  the  "NP"  labelling  convention 
when  a  preparation  which  called  for 
dilution  was  prescribed.  It  was  agreed  that 
when  the  prescription  was  written  in  such 
a  way  that  several  ingredients  were  given, 
one  of  which  might  be  a  diluent,  the 
NP  convention  did  not  apply  and  the 
"formula"  would  not  be  disclosed. 

Percentage  indication 

On  the  other  hand,  where  a  prescription 
for  a  liquid  preparation  was  written  with 
a  dose  indicated  of  less  than  5ml  the 
pharmacist  would  dilute  the  preparation 
on  his  own  initiative.  In  such  cases  it 
would  be  appropriate  for  the  label  of  the 
medicine  to  indicate  that  the  bottle  con- 
tained, for  example  "linctus  ...  50  per 
cent"  or  the  relevant  percentage.  This 
would  indicate  to  the  prescriber  if  the 
container  was  examined  by  him  that  the 
preparation  had  been  diluted  in  accord- 
ance with  the  accepted  convention. 

It  was  recommended  that  the  first  meet- 
ing of  the  membership  group  for  pharma- 
cists engaged  in  industry  should  be  held 
in  the  Society's  House,  Bloomsbury 
Sauare,  London,  at  7om  on  May  16.  The 
speaker  would  be  Mr  A.  G.  Fishburn, 
principal  inspector,  medicines  inspectorate. 
Department  of  Health,  whose  subject 
would  be  "Developments  in  legislation 
and  pharmacists  in  industry". 

While  discussing  the  question  of  pre- 
registration  experience,  the  subcommittee 
had  given  its  opinion  that  the  Society 
should  make  representations  to  the 
Department  setting  out  the  case  for  grants 
to  be  made  avaMable  from  the  Department 
to  the  proprietors  of  general  practice 
pharmacies  to  assist  towards  the  additional 
expense  of  supervising  pharmacy  gradu- 
ates undertaking  their  preregisfration 
experience. 

The  Ethical  Committee  recommended 
that  the  Society's  nolicv  that  no  medicinal 
products  should  be  offered  for  sale  on  a 
self-service  basis  should  be  set  out  in  a 
letter  to  the  general  sale  list  committee 
of  the  Medicines  Commission.  The  letter 
would  also  express  the  concern  of  phar- 
macists over  the  methods  used  in  the 
sale  of  medicines  in  outlets  other  than 


pharmacies,  which  led  pharmacists  to 
believe  that  any  effort  they  made  in  the 
interests  of  the  public  were  nullified. 

The  Committee,  reported  the  chairman, 
Mr  W.  A.  Beanland,  was  concerned  that 
some  pharmaceutical  companies  were  not 
following  the  Council's  advice  on  the 
sale  of  medicines.  The  Committee  also 
considered  the  possible  result  on  the 
general  sale  list  of  developments  in  the 
self-service  cf  medicines  in  pharmacies. 
It  was  recommended  that  the  attention  of 
the  companies  already  offering  medicines 
on  self-service  should  be  drawn  to  the 
Society's  policy  and  that  it  should  be 
pointed  out  to  them  that  their  action  did 
not  help  the  Society  in  its  representation 
to  the  Department  of  Health  on  matters 
regarding  the  safety  of  medicines. 

The  Science  Committee  was  told  that  a 
recommendation  to  include  in  the  next 
British  Pharmaceutical  Codex  a  diamor- 
phine and  cocaine  elixir  had  been  referred 
back  by  Council  at  its  February  meeting. 
Objection  had  been  raised  on  the  grounds 
that  publication  of  a  BPC  formula  for 
diamorphine  and  cocaine  elixir  would 
make  some  pharmacists  feel  obliged  to 
keep  a  stock  of  diamorphine  hydro- 
chloride so  as  to  meet  orders  without 
delay.  The  Committee  did  not  agree;  it 
did  not  feel  that  the  inclusion  of  such  a 
monograph  would  stimulate  demand  for 
the  preparation  nor  that  it  would  always 
be  necessary  to  hold  stocks  of  diamor- 
phine in  pharmacies  as  in  most  areas 
wholesalers  could  provide  a  supply  at 
very  short  notice.  The  recommendation 
was  confirmed. 

When  the  Council  discussed  the  recom- 
mendation, the  vice-president,  Mr  J.  P. 
Kerr,  moved  by  way  of  amendment  that 
the  Revision  Committee  should  be  in- 
structed not  to  include  a  monograph. 

Mr  K.  A.  Lees,  supporting  the  recom- 
mendation, said  in  view  of  the  multitude 
of  formulas  which  existed,  it  was  felt 
wise  to  standardise  the  preparation. 

After  further  discussion,  the  recom- 
mendation was  adopted. 

A  document  prepared  by  the  Com- 
mittee on  Pharmaceutical  Analysis  on 
a  comprehensive  scheme  for  inspection 
and  sampling  of  medicinal  products  (other 
than  from  manufacturing  and  wholesaling 
establishments)  had  been  received  and 
discussed.  It  was  recommended  that  the 
document  should  be  sent  to  the  Depart- 
ment of  Health  and  that  attention  should 
be  drawn  to  the  view  that  the  present 
testing  of  dispensed  medicines  under  the 
National  Health  Service  Acts  and  enforce- 
ment under  the  Pharmpcy  and  Medicines 
Act  1941,  if  it  continued,  could  be 
incorporated  in  the  proposed  scheme. 

Council  election 

We  regret  that  the  last  line  of  Mr 
C.  C.  B.  Stevens'  pol'cy  statement  was 
omitted  from  last  week's  coverage  of  the 
Pharmaceutical  Society's  Council  election. 
The  final  sentence  should  have  read: 
"I  believe  that  with  my  qualifications, 
traimng  and  past  experience  I  am  par- 
ticularly fitted  to  make  a  worthwhile 
contribution  in  these  spheres  to  the  work 
of  the  Council  and  to  improve  the  future 
of  pharmacy." 
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Spice  users  warn  producers 

'improve  your  hygiene5 

Mr  S.  P.  Wands,  American  Spice  Trade  Association,  New  York,  sounded  a 
warning  note  to  producers  of  spices  that  they  must  improve  the  cleanliness  of 
their  cargoes  before  shipping  if  they  want  to  keep  their  US  trade. 
Mr    Wands    who    was    addressing  dele- 


gates to  the  International  Spice  Conference 
which  opened  in  London  last  week  (C&D, 
April  15.  p  539)  said  that  the  per  capita 
consumption  of  spices  in  the  US  had  risen 
from  18-4  to  28  8oz  per  year  in  the  last 
decade. 

Of  the  imported  spices  Mr  Wands  said 
there  had  been  disquiet  that  too  much 
"filth"  was  included  and  the  Food  and 
Drug  Administration  had  been  very 
active  lately  in  tightening  up  standards  of 
cleanliness.  From  now  until  June,  the 
FDA  were  examining  six  spices  which  go 
into  meat  products  at  30  companies.  He 
understood  that  the  examination  would  be 
at  every  stage  from  the  crude  spice  to  the 
finished  article.  The  FDA's  findings  could 
well  form  the  basis  of  new  standards  for 
those  spices. 

The  US  market  was  worth  $150m  a  year 
but  if  the  standard  of  imports  did  not 
improve  soon  he  envisaged  that  figure 
would  fall  by  a  half  because  the  processors 
were  bound  by  the  FDA  rules. 

The  "dirt",  he  said  should  be  taken  out 
of  the  cargo  before  it  was  shipped  and 
not  be  left  to  the  consumer  to  do  this. 

Surveying  recent  developments  in  spices 
in  Ceylon.  Mr  R.  O.  B.  Wijesekera  of 
Colombo  said  that  Ceylon  expected  her 
export  earnings  from  spices  to  increase 
considerably  during  the  coming  years  with 
the  setting  up  of  a  proposed  spices  board 
by  the  Ceylon  Government  who  had  a 
planned  programme  of  development  for 
these  items. 

Although  spice  exports  had  increased 
from  1  per  cent  of  total  exports  to  between 
2  and  3  per  cent  in  the  last  five  years 
the  island  was  spending  an  equivalent  sum 
on  imports  of  chillies.  Crops  of  chillies 
were  now  being  grown  and  production  was 
being  stepped  up  so  that  by  1976  it  was 
expected  to  be  about  25.000  tons  aaginst 
the  present  6,250  tons. 

Cinnamon  had  always  been  the  main 
crop  in  Ceylon  supplying  60  per  cent  of 
the  world's  requirements  against  Seychelles' 
35  per  cent.  The  launch  into  diversified 
crops  helped  by  Food  and  Agricultural 
Organisation  included  crops  of  cardomoms 
which  had  been  accepted,  he  said.  Some 
12,000  acres  were  devoted  to  the  crop. 

There  were  now  several  private  produ- 
cers of  essential  oils  and  the  amount 
distilled  was  expected  to  increase  while 
standards  were  being  formulated  for  all 
oils  and  spices. 

Pepper  market 

World  trade  in  pepper  amounted  to  80  000- 
90.000  metric  tons  a  year  valued  at  around 
US  $55m.  The  quantity  dropped  to  60.000 
tons  in  1970  reflecting  the  sharp  fall  in 
Indonesian  exports  due  to  disease  that 
year.  A  paper  by  Mr  C.  Mahendran, 
Federal  Agricultural  Marketing  Agency, 
Malaysia,  read  by  Dr  De  Waard  of  Am- 


that  there  were 
year  in  Indone- 


pepper  exports 
a  year,  the  bulk 


sterdam,  also  mentioned 
signs  of  a  recovery  last 
sian  exports. 

Since  1968  Malaysian 
had  exceeded  25.000  tons 
going  to  Singapore. 

Indian  production  of  the  spice  fluctuated 
between  17,000  and  25,000  tons  a  year. 
Domestic  consumption  was  8,000-10,000 
tons.  Of  her  exports  60-70  per  cent  went 
to  USSR  and  Eastern  Europe  compared 
with  30  per  cent  in  the  early  1960s. 

Singapore's  importance  as  a  pepper 
centre  is  seen  by  the  fact  that  20  to  40 
per  cent  of  exports  from  producing  coun- 
tries passes  through  her  port.  The  US 
market  takes  up  to  25.000  tons  a  year  or 
more  than  30  per  cent  of  world  require- 
ments. Indonesia  has  replaced  India  as  the 
major  source  of  black  pepper  but  the 
fastest  growth  in  imports  by  US  had 
been  from  Brazil.  The  bulk  of  white 
pepper   imports  originated   in  Indonesia. 

Dr  T.  T.  Paulose,  directorate  of  Areca- 
nut  and  Spice  Development,  India,  in  his 
paper  on  pepper  cultivation  in  India  said 
that  recently  a  hybrid  vine  called  panniyur- 
1  had  been  evolved  in  the  subcontinent. 
The  yield  from  the  new  vine  was  expected 
to  be  about  four  times  more  than  the  yield 
from  other  varieties.  The  quality  of  pepper 
obtained  was  also  superior.  Steps  were 


being  taken  for  the  large  scale  multiplica- 
tion of  the  vine  for  general  cultivation. 

Dr  Paulose  also  read  a  paper  on  ginger 
cultivation.  He  mentioned  that  two  new 
"exotic"  varieties — Rio  de  Janeiro  and 
China — were  under  cultivation.  They  were 
high  yielding  but  "shrank  considerably 
when  drying". 

Among  the  contributions  on  the  first 
day  was  a  paper  by  Dr  R.  Hardman, 
reader  in  pharmacognosy.  University  of 
Bath. 

He  dealt  with  two  aspects  of  spices 
first  by  identifying  in  situ  the  secretory 
organs  responsible  for  the  aroma  and 
secondly  by  giving  an  account  of  the  use 
of  those  spices  and  their  essential  oils 
used  in  medicine  today. 

Spices  and  herbs  provided  pleasant  bene- 
ficial flavouring  agents  for  medicines  fre- 
quently in  the  form  of  their  essential  oils, 
he  said.  Many  diseases,  psychosomatic  and 
psychological,  were  accompanied  by  loss 
of  appetite;  a  combination  of  a  bitter  and 
oils  could  be  used  to  stimulate  appetite,  for 
example  nux  vomica  elixir. 

Asked  how  he  saw  the  future  for  such 
medicine  Dr  Hardman  said  they  filled  a! 
very  useful  role  particularly  in  many 
underdeveloped  countries  overseas  where 
doctors  and  pharmacists  were  few  in  num- 
ber. 

From  the  floor  it  was  agreed  that  the 
frequent  suggestion  made  by  historians 
that  spices  in  olden  times  were  used  to 
cover  up  food  that  might  not  be  as  fresh 
as  today,  should  be  quashed. 
□  Quote  of  the  week  by  Dr  R.  O.  B. 
Wijesekera.  Ceylon,  when  told  that  cloves 
from  Ceylon  cost  twice  as  much  as  from 
elsewhere  replied  "I  can  only  remind  you 
of  the  Chinaman  who  said  'Good  things 
no  cheap,  cheap  things  no  good'  ". 


British  Society  for  the  History  of  Pharmacy 

Medieval  medicine 

Most  people  had  the  impression  that  the  medieval  period  was  merely  a  barbaric 
period  but  that  was  nonsense,  said  Dr  C.  Talbot  at  the  weekend  conference  of  the 
British  Society  for  the  History  of  Pharmacy  held  at  Exeter  University,  April  14- 
16.  Much  of  the  medicine  was  based  on  "classical  medicine"  derived  from  tracts 
that  had  survived  from  the  Greek  and  Roman  periods,  he  said. 
The  production  of  books  was  an  economic 


problem — a  book  of  any  size  required  a 
large  flock  of  sheep  to  provide  the  vellum. 
The  tracts  and  small  books  that  were  avail- 
able were  written  in  question  and  answer 
form  and  the  teaching  was  by  commentary 
in  the  tracts. 

Travellers  were  often  asked  to  bring 
back  abridged  copies  of  larger  works  that 
were  available  in  the  centres  of  learning. 
It  had  often  been  said  that  the  division 
between  medicine  and  surgery  was  due  to 
the  Church,  but  Dr  Talbot  disagreed,  he 
pointed  out  that  surgery  was  considered 
a  manual  craft  and  was  kept  out  of  the 
universities. 

The  early  university  accounts  of 
Paris  and  Vienna  contained  no  references 
to  dissection.  Yet  a  dissection  would  in- 
volve the  hire  of  surgeons,  lecturers  and 
the  purchase  of  candles.  There  would  also 
be  the  costs  of  church  services  and  burial. 


Surgeons  did  not  disclose  their  tech- 
niques. "If  you  have  a  technique  that 
nobody  else  has  you  are  going  to  make 
money,"  explained  Dr  Talbot. 

There  was  a  history  of  medicine  and 
nursing  in  the  abbeys  and  later  surgeons 
and  physicians  were  employed  by 
municipalities  to  treat  the  poor,  but  after 
the  Reformation  "nursing  fell  apart"  and 
it  was  not  until  Florence  Nightingale  that 
good  nursing  re-emerged. 

To  set  the  local  scene  Dr  J.  Youings, 
Reader  in  History,  Exeter  University,  in  the 
first  paper  described  medieval  Devon. 

During  1732  according  to  the  taxation 
rolls,  the  average  amount  paid  by  pepperers 
was  40  shillings  whereas  spicers  paid  30 
shillings,  however  Professor  Trease  warned 
against  the  deduction  that  pepperers  were 
richer  since  the  taxes  were  paid  on  goods 
Continued  on  p  579 
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Teething  Troubles. 
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SpeeialAgent37 


Codename:  SA-37.  A  vitamin,  mineral,  fatty 
and  amino-acid  nutritional  supplement  for  dogs,  cats 
and  other  small  animals. 

A  proven  product  widely  used  for  many  years  by 
the  veterinary  profession.  It  has  what  is  probably  the 
most  comprehensive  formula  of  its  kind  in  the  world. 
So  a  lot  of  people  will  be  after  it  for  their  animals. 
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World,  Dog  News,  Our  Dogs  and  Cats  plus  a  direct 
mail  campaign. 
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Continued  from  p  576 

and  spicers  might  well  have  received  a 
greater  return  on  the  goods  they  declared. 

During  the  reign  of  Henry  III  the  word 
apothecary  rarely  occurred  but  under  the 
three  Edwards  it  was  increasingly  used 
and  often  the  same  person  was  sometimes 
called  an  apothecary  and  sometimes  a 
spicer.  Professor  Trease  felt  that  a  spicer 
probably  concentrated  on  heavier  goods. 
During  Edward  III  the  Guild  of  Pepperers 
disappeared  and  the  grocer  appeared. 

Spices  were  often  only  part  of  the  stock 
in  trade  of  spicers  who  often  handled 
drugs,  medicines,  perfume,  dyestuffs,  sugar, 
rice  and  candied  ginger.  Pepper  and  orien- 
tal spices  were  used  in  Roman  Britain 
and  by  the  13th  Century  many  important 
trade  routes  had  been  opened  up  and 
spices  were  being  brought  to  England 
through  Montpellier  and  Venice. 

A  study  of  surnames  was  often  con- 
fusing for  the  same  person  was  often 
referred  to  under  different  titles  in  different 
documents.  Professor  Trease  referred  to 
his  discovery  that  a  spicer's  shop  existed 
in  Exeter  in  the  High  Street  in  1263  and 
in  1285  the  same  shop  was  owned  by  a 
spicer  apothecary. 

Members  of  the  Society,  on  Saturday 
afternoon  visited  the  Exeter  Record  Office 
and  were  shown  a  display  of  antiquities 
that  included  seals,  old  documents  includ- 
ing inventories  of  apothecaries  and  spicers 
together  with  a  number  of  old  agreements 
relating  to  the  sale  of  medicines.  Members 
also  were  shown  and  had  described  the 
"archeological  digs"  being  carried  out  near 
Exeter  cathedral — where  the  site  of  a 
Roman  bath  has  been  found. 

Before  enlivening  the  evening  with  a 
description  of  a  medieval  feast  members 
were  given  samples  of  the  preparation  by 
Miss  M.  Watson.  Miss  A.  Hutton  also 
contributed  to  the  illustrated  story  "That 
the  apothecarie  do  remember  his  office  is 
only  to  be  the  physicians  coke". 

At  the  annual  meeting  of  the  Society 
it  was  agreed  to  increase  the  committee 
from  nine  to  12  members  and  the 
following  were  elected: — Miss  A.  Hutton, 
Miss  M.  Watson,  Mrs  J.  Burnby, 
Mr  D.  E.  Sparshott,  Mr  A.  Wright,  Dr 
Earles  and  Mr  J.  Bloomfield  were  re- 
elected to  the  committee. 


MARKET  NEWS 

Shortage  of  bois 
de  rose  oil 

London,  April  19:  There  were  no  ship- 
ment offers  of  Brazilian  bois  de  rose  oil 
during  the  week  and  none  are  expected 
until  June-July.  Spot  supplies  are  virtually 
unobtainable.  Brazilian  peppermint  for 
shipment  at  £l-57kg,  cif,  was  slightly 
easier.  In  crude  drugs  Brazilian  menthol 
was  lower  at  £405kg  on  the  spot.  There 
were  adjustments  in  ginger,  ipecacuanha 
and  cardamom  prices.  Quillaia  was  offered 
on  the  spot  after  a  considerable  absence. 
Gentian  rose  £5  ton. 

Crude  drugs 

Benzoin:  BPC.  £36  cwt;  E31-E32,  cif. 
Cardamoms:   (Per  lb  cif)  Alleppy  greens  No  1, 
£0-80;  prime  seeds  £0-90. 

Ginger:     (ton)     Cochin     £215,     cif.  Jamaican 
No.  3  £1,050  spot;  £830,  cif.  Nigerian  split  £160, 
cif;  peeled  £300  spot;  £255,  cif. 
Ipecacuanha:  (per  lb)   Matto  Grosso  £2-60  spot; 
£2-50,  cif,  Costa  Rican  £2-30  spot;  £2-15  cif. 
Menthol:  (kg)  Chinese  spot  £5-90  shipment  £5-80, 
cif.    Brazilian    spot   £4-05;    April-May   £3-90,  cif. 
Pepper:  (ton)  Forward  Sarawak  black  £360  spot: 
£317-50,  cif;  White  £470;  £452-50,  cif. 
Quillaia:  £375  metric  ton  spot. 

Essential  oils 

Almond:  Drum  lots  £0-60  kg. 

Amber:  Rectified  spot  £0-33  kg. 

Birch  tar:  Rectified  £2-35  kg. 

Bois  de  rose:  Virtually  unobtainable. 

Buchu:  English  distilled,  £255  kg. 

Cade:  Spanish  £0-42  kg. 

Cajuput:  £1-20  kg  on  spot. 

Camphor  white:  Spot  £0-36;  £0-30  kg  cif. 

Cananga:  Java  £5  kg,  cif. 

Caraway:  Dutch  £6-50  kg;  English  £18  kg. 

Cardamom:    English    distilled    £45    kg;  Indian 

£46-50. 

Cassia:  Chinese  90  per  cent,  85  per  cent  £2  05; 
£2-20  kg,  spot. 

Celery:  English  £27  kg;  Indian  £19. 
Cinnamon:  Ceylon  leaf  £1-30  spot,  £1-24  cif,  Sey- 
chelles leaf  rectified  £2-75;  bark,  English  distilled 
£88.  Chinese  £1-10  spot;  £0-95,  cif. 
Citronella:    Ceylon    spot    £105    kg;    £0-95,  cif. 
Chinese;  £1-10;  £0-93,  cif. 

Clove:    Madagascar    leaf    £1-20    kg;    6.1-11',  cif. 
English  distilled  bud  £17-60. 
Cod-liver:  BP  in  45-gal  lots  £31-50  naked. 
Coriander:  £9-35  kg  spot. 

Geranium:  (kg)  Bourbon  £16-25  kg;  Congo  £13-75, 
cif. 


Lemongrass:  £2  kg  spot;  May-June  £1-77,  cif. 
Peppermint  (per  kg)  Arvensis  Chinese.  Spot 
£2-50;  £2-30  cif.  Brazilian  £1-65  spot;  April-May 
£1-57  cif,  American  Piperata  from  £3-85. 
Petitgrain:  £2-80  kg  spot. 

COMING  HUNTS 

Monday,  April  24 

Harrow     Branch,     Pharmaceutical  Society, 

Northwick   Park   Hospital,   Watford  Road, 
Harrow,  at  8pm.  Annual  meeting. 
Nottingham  Branch,  Pharmaceutical  Society, 

64  St  James's  Street,  Nottingham,  at  7.30pm. 
Annual  meeting. 

Tuesday,  April  25 

Fife  Branch,  Pharmaceutical  Society,  Oller- 
ton   Hotel,    Kirkcaldy,   at   7.30pm.  Annual 
meeting  and  film  by  Roche  Ltd. 
Sheffield    Branch,    Pharmaceutical  Society, 

Royal  Victoria  Hotel,  Sheffield,  at  8pm. 
Annual  meeting. 

Wednesday,  April  26 

Brighton  and  Hove  Branch,  Pharmaceutical 

Society,  Dudley  Hotel,  Hove,  at  7pm  for 
7.30pm.  Annual  dinner  and  dance. 
Manchester  Jewish  Pharmacists  Association, 

Boyd  House,  Upper  Park  Road,  Victoria 
Park,  Manchester  14,  at  8.30pm.  Talk  on 
"Drugs  and  the  Police"  by  Detective  Inspec- 
tor Dampien. 

National  Pharmaceutical  Union,  Mallinson 
House,  321,  Chase  Road,  London  N14  6JN  at 
5.30pm.  Area  meeting  and  display  of 
N.P.U.  business  aids. 

Thursday,  April  27 

Bedfordshire  Branch,  Pharmaceutical  Society, 

Red  Lion,  Upper  Sundon,  Luton,  at  8pm. 
Annual  meeting. 

Bristol     Branch,     Pharmaceutical  Society, 

Dyrham  Lodge,  16  Clifton  Park,  Bristol,  at 
8pm.  Annual  meeting. 

Doncaster,  Goole  Branch,  Pharmaceutical 
Union,  Danum  Hotel,  Doncaster,  at  8pm. 
Talk  by  Mr  K.  R.  Rutter,  on  "Value-added 
Tax". 

National  Pharmaceutical  Union,  Belle  Vue 

Banqueting,  Bavaria  Suite,  Hyde  Road,  Man- 
chester, at  7.30pm.  Discussion  on  the  Volun- 
tary Trading  Organisation. 
Thames  Valley,  Pharmacists  Association, 
Winthrop  House,  Surbiton,  at  8pm.  Talk 
and  demonstration  on  "Antique  furniture". 

Sunday,  April  30 

National  Pharmaceutical  Union,  Hotel  St. 
George,  Harrogate,  at  3pm.  Discussion  on 
the  Voluntary  Trading  Organisation. 


Ethyl  Alcohol 

(S.V.R.) 

Fermentation  and  synthetic 
qualities  both  available  to  British 
Pharmacopoeia  specification. 
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aronde 


For  film-stars  or  housewives,  Aronde 
Uiiltlm  beauty  products  are  your  most 

spectacular  sales-booster !  And  hard 
on  the  heels  of  this  fortune-making 
'  I  A ronde  display,  projecting  our  wide 

" " ' 1 W3"1     \,   range  of  toiletry  and  cosmetics  from 
the  smallest  space  possible,  comes 
I  news  of  our  success-proved  pouch- 

^  f " '.  ette  and  holdall  range ! 

Already  selling  in  more  than  fifty 
''  countries — these    fast-selling  lines 

,         can  draw  your  richest  audience  .  .  . 
£%|P£j  '  /"|    J  t»    estimated  at  many  gross  of  sales 
r** ;*i    i^L-vtfsPT    each  year!  Research  proves  ten 
million  women  buy  a  new  pouchette 
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■vj    '  )     three  times  ...  so  take  advantage  of 

t|  tfeBfe^   this  season's  big-feature  range  and 
'   '  '        1      super-value  price-reduced  items. 

SHOOT!  If  you  want  50%* 
profit  on  cost  or  more,  fill  in  this 
special  advance  coupon  now- — and 
shoot  it  off  to  us !  Our  representative 
will  soon  call  to  give  you  the  facts 
about  the  Aronde  big  double-feature 
sales  drive ! 

'excluding  purchase  tax. 
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$  TO :  ARONDE  LABORATORIES  LTD.  SHERBOURNE  AVENUE,  BINSTEAD,  RYDE  $ 
&  ISLE  OF  WIGHT.  TEL:  RYDE  3761  £ 

ft  Please  help  me  stake  a  claim  in  the  Aronde  sales  programme —  ft 
ft  without  obligation!  ft 

ft     Ar  ft 

ft    Address  -•   ft 

•fr  CD/ 22/4  H- 

ft    ft 

ftftftftftftftftftftftftftftftftftftftftftftftftftftftftftftftftftft 


Do  not 

disappoint 
your  customers 

—stock  and  display 


Powders  and  tablets  for  the  safe  and 
speedy  relief  of  headaches,  colds, 
chills,  rheumatic  and  nerve  pains. 

EX  ALL  LEADING  WHOLESALE  HOUSES 


Help  yourself 
to  a  good  slice  of  the 
slimming -aid  business 

Low  in  calories,  high  in  protein,  Heudebert's  Slymbred  is  a 
pleasant  alternative  to  fresh  bread  and  crispbreads  for  all 
your  many  customers  who  are  on  calorie-controlled  diets. 
With  a  name  that's  been  respected  for  over  40  years,  modern 
packs,  attractive  display  material  and  of  course  a  generous 
mark-up,  your  profits  from  Heudebert  sales  could  be  your 
biggest  gain  in  the  reducing-aids  business. 

Heudebert's  Slymbred  (brown)  &  Starch  Reduced  Slices  (white) 

18  slices  per  packet.  24  packets  per  outer. 

Ideal  as  part  of  calorie-controlled  diet  and  also    recommended  for  persons 
suffering  from  diabetes. 

Send  now  for  full  details  to: 

HEUDEBERT  FOODS  LTD 

ASHTON  ROAD  OLDHAM  LANCS  Tel: 061  633 1)81 
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under  appropriate  headings 

Copy  date  4  pm  Tuesday  prior  to 
publication  date 

Advertisements  should  be  prepaid 

Publication  date  Every  Saturday 

Post  to  Classified  Advertisements, 
Chemist  and  Druggist, 
Bouverie  House, 

154  Fleet  Street  London  EC4A  2DL 
Telephone  01-353  3212 

Circulation  ABC 

Janua  ry/December  1971  15,167 


Situations  vacant 


am 


HIKER  LABORATORIES 

LOUGHBOROUGH  LEICESTERSHIRE 


TECHNICAL  ADMINISTRATION 
OFFICER 


This  vacancy  is  for  a  pharmacist  with  a  plus  of 
administrative  ability. 

The  job  covers  mainly  assembly  of  a  broad  range  of 
pharmaceutical  and  clinical  data  for  preparation  of 
applications  to  the  Committee  on  Safety  of  Medicines. 
To  do  this  will  involve  liaison  with  all  technical 
departments  within  the  Company. 
There  is  much  in  the  detail  of  the  work  that  is 
particularly  interesting  since  it  includes  the  use  of  most 
branches  of  pharmaceutical  training.  It  will  also  enable 
the  pharmacist  with  administrative  flair  to  exercise 
that  ability. 

We  would  prefer  applicants  to  have  some  experience 
of  this  type  of  work,  but  this  is  not  essential.  Keenness 
and  interest  in  the  job  is  ! 
Apply  to  the  Manager,  Personnel  Department, 
Riker  Laboratories,  Morley  Street,  Loughborough, 
Leicestershire.  LE1 1  1  EP.  Tel :  Loughborough  681 81 . 


PHARMACEUTICAL 
REPRESENTATIVE 

Dynamic  well  connected  pharma- 
ceutical salesman  required  to 
call  on  pharmacies  and  whole- 
salers in: — 

NORTH     EAST  ENGLAND 

LANCASHIRE 

YORKSHIRE 
by  rapidly  expanding  pharmaceu- 
tical manufacturer. 
Apply  in  confidence  to: — 
The  Sales  Director 
Box  No.  1921. 


NORTH  WEST  Wholesalers  of 
Sundries  and  Fancy  Goods  with 
established  connection,  requires 
experienced  representative,  age  23- 
40,  for  Merseyside  and  North  Wa'es. 
Must  have  own  car.  Salary,  com- 
mission and  car  allowance.  Enclose 
copies  of  references  with  applica- 
tion. Box  No.  1927. 


FORTY  HOUR  WEEK— No  rota  duties 
— Two  half  days,  Wednesday  and 
Saturday.  If  you  would  like  to  join 
a  progressive  oraanisation  where 
individuality  is  appreciated  and  red 
tape  is  shunned,  there  is  a  position 
for  you  at  an  interesting  village  on 
the  Fylde  coast,  between  Lytham 
and  Preston.  Moderate  counter  trade 
with  substantial  dispensing.  Adequate 
supporting  staff.  Applications  to: 
Lancastria  Co-Operati  e  Society, 
Pharmacy  Office,  Victory  Road, 
Blackpool,  Tel  No.  Blackpool  25202 
Ext.  287. 


PHARMACY 

TECHNICIAN 

Qualified,  with  hospital  ex- 
perience, required  immedi- 
ately. New  pharmacy  under 
construction.  Salary  scale 
£894  (£954  from  1st  July) 
to  £1,320  plus  London 
weiohting.  Applications, 
stating  age,  experience 
and  names  of  two  referees, 
to: 

Hospital  Secretary 
Bromley  Hospital 
Bromley,  Kent 


CEEBRITE  LTD., 
(Plastic  Containers) 

Seek   inquiries  from: 


(1 


(2) 

(3) 
(4) 


Chief    pharmacist  requiring 
fast,  comprehensive  container 
and   labelling  service. 
Agents:   a  few   counties  re- 
maining. 

Agents:  calling  on  hospitals. 
Aqents:  to  sell  Click-a-Sweet 
(the  saccharin  pen  dispen- 
ser). 


Write  or  phone: 

Mr.  M.  Gebell, 
Ceebrite  Ltd., 
Newoate  Street  Village, 
H  ERTS 

Tel.  No.   Cuffley  2622 
London  Code  284. 


Wholesale  Chemist  requires  the 
services  of  additional 

ASSEMBLERS    AND  CHECKERS 

Apply  to: 

I.  &  N.  Rabin  Ltd., 
189-190   Shoreditch   High  Street, 
LONDON,  E1. 


Excellent  opportunity  for 

PHARMACIST 
to   become   superintendent   of  a 
good    family    business    in  the 
Market  Town  of  Wisbech,  Cambs, 
with  prospect  of  coming  into  the 
business.  Good  sa'ary  and  other 
benefits.  Full  staff  kept.  Recently 
modernised  Pharmacy.  Apply: 
Odham  (Chymists)  Ltd, 
29  Market  Place,  Wisbech, 
Cambs.  Tel:  Wisbech  3185. 


Hospital  appointments 


CENTRAL  KENT  HOSPITAL  MANAGEMENT 
COMMITTEE 

Kent  County  Ophthalmic  and  Aural  Hospital,  Maidstone, 

Kent 

PHARMACIST 

(Basic  Grade)  required  at  this  specialist  hospital.  Post 
vacant  from  April  1972.  Written  applications,  giving 
experience,  and  the  names  and  addresses  of  two 
referees  to  the 

Hospital  Secretary 
Kent  County  Ophthalmic  and  Aural  Hospital 
Church  Street,  Maidstone,  Kent. 


Situations  wanted 


AMBITIOUS  hardworking  pharmacist 
seeks  position  higher  management. 
Sound  business  knowledge.  Very 
experienced  large  and  medium 
stores,  buying,  promoting,  applying 
supermarket  techniques.  Any  loca- 
tion England,  Scotland.  Box  No.  1925. 


EXPERIENCED  REPRESENTATIVE  re- 
quires a  sound  agency  suitable 
chemists  and  stores.  Area:  Notts. 
Leics,  and  Derbys.  Own  car.  Box 
No.  1922. 


SPECIALIST  Cosmetic  Salesman. 
All  agencies.  West  End  professionally 
trained  beauty  therapist  in  skin  care 
and  make-up.  Expert  advice  and 
service.  Box  No.  1923, 
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Shopfittings 


SHOPFITTING  AT  COMPETITIVE  PRICES 

Refit  in  April  and  May  to  obtain  best  quotations.  Write  for 
brochure  or  ask  representative  to  call.    All  areas  including 
North  of  England,  Scotland  and  Ireland. 

OLNEY  BROS.  LTD. 
IMorthbridge  Road,  Berkhamsted,  Herts.       Tel.  5417 


Low  Cost 
Unit 

Shopfronts 

600  Designs 


Hfc  In  Anodised  Aluminium 
Built  in  Illuminated  signs 
Available  from  stock 
Installed  in  2  Days 


on  most  sites 


UNIT  SHOPFRONTS  LTD 

9  Aintree  Road    Peri-vale  Middlesex 

PHONE:01-997-9943/7 


Trade  services 


H.E.B.  Pharmaceuticals. 

H.  E.  B.  "A"  CREAM 
H.  E.  B.  SIMPLEX 
H.  E.  B.  NORMAL 
H.  E.  B.  PROTECTIVE  WATERPROOF 
H.  E.  B.  LAC. 
H.  E.  B.  CALAMINE  CREAM 
C.  G's   CALAMINE  CREAM 
POLOGOL  &  POLOGOL  PREPARATIONS 
ALL  ORDERS  SHOULD  BE  SENT  TO 
J.  WATERHOUSE  &  CO.  LTD., 
MANUFACTURING  CHEMISTS, 
6,  CHURCH  STREET, 
ASHTON-UNDER-LYNE. 
061-330  5667 


ANALYTICAL   AND  RESEARCH 
FACILITIES 

Complete  Chemical,  Biochemical, 
and  Micro-Biological  investiga- 
tions, for  all  branches  of  the 
Food,  Pharmaceutical,  and  Drug 
Industries,  using  the  latest  tech- 
niques of  Chromatography,  Infra 
Bed.  U/V,  and  Atomic  Absorp- 
tion Spectroscopy,  in  addition  to 
a  ■ 1  standard  Analytical  proce- 
dures. 

Highest  resolution  Black/White, 
and  Colour  Photo-Microscopy. 
Our  qualified  staff,  will  be  pleased 
to  discuss  any  problem,  from  a 
simple  analysis,  lo  a  full  scale 
Research  and  Development  Pro- 
ject. 

In  the  first  instance,  please  write 
or  telephone  our  Technical  Direc- 
tor. 

Dept.  "C", 

ROCK    BANK  LABORATORIES, 
BOLLINGTON, 
MACCLESFIELD,  Cheshire. 
Tel:  Bollington  2459/50  or  2777. 


Agents 


Holidays 


THREE-BEDROOM  LUXURY  FLAT 
overlooking  St.  Paul's  Islands,  Malta. 
Maid,  2  mins  tea  and  shops.  Jet 
flight  from  £45  fortniaht  or  special 
long  terms  to  pharmacists.  Details: 
Box  No.  1924. 


CHEMISTS 
SUNDRIES 

We  are  now  looking  for  experi- 
enced sa'esmen  or  agents  to 
expand  the  sales  of  our  highly 
successful  ranee  of  sundries  to 
chemists  and  multiple  stores  in 
the  following  areas: — 

LONDON. 

HOME  COUNTIES. 
EAST  ANGLIA. 

If  you  are  interested  in  earning 
up  to  1 24 %  commission  as  one 
of  our  agents  we  would  like  to 
hear  from  you.  Please  drop  us  a 
line  with  brief  details  of  age  and 
experience: 

Box  No.  1920. 


For  sale 


DONT  SPRAIN  YOUR  WRIST  OR 
DAMAGE  THE  DOOR  JAMB  TRYING 
TO  OPEN  TIGHT  SCREW  TOPS! 


2  Gross  Cash  Registers 
electric    itemisers  Decimalised 
Avery  Personal  Weighing  Machine 
2   Glass   Counter   top  Display 
cabinets 

NORDIA  UNITS  in   Light  Oak:— 

Counter,  Formica  top,  8  drawers, 

length  4ft  9in. 
Counter,     Formica    Top  length 
3ft  4in. 

3  Counters,  Formica  tops,  length 
2ft  6in. 

3    Illuminated    Display  Counters 
Glass  top  and  front,  4  drawers, 
length  4ft  9in 
STORAGE  (GpEENFORD) 
LIMITED, 
414  Derby  Road, 
Greenford,  Mldd  esex. 
Tel:  01-578  2393. 


.  PITA  , 

TWISTER 


Steel    rubber-lined    jaws  open 
icew  top  bottles  and  jars.  Screw 
underneath   cupboard   or  shHf, 
-Hin.  dia.,  95p  ;  wall-mounting 
-nodel,  £1*30;  hand  held  model, 
£1-50.   i-6in.   dia.,  £110;  wall 
model,     £1  -45  ;     hand  model, 
£1-65.    Post   free.   Dept.  CD16. 
MAvVROB.  Southport.  Lanes.  Tel:  59581. 


iscellaneous 


FASHION  JEWELLERY 

Jodez   (Manchester)  Ltd. 
9  Sugar  Lane  &  34  Shudehlll 
Manchester    4.    DEAnsgate  S5(4 

Largest  and  most  exclusive 
selection  of  Necklets,  Brooches, 
Chainbelts,  Dress  Rings,  Ear- 
rings (all  types)  Hair-Orna- 
ments, etc.  Limited  quantity  of 
clearing  lines  available,  parcels 
from  £5.00  and  upwards. 


PAPER  ROLLS 

For  All  Cash  Registers  and 
Adding   Machines  Big  Savings 
(No   carriage  charges) 

6  doz    1  gross 


Gross  2000T 
Gross  2000AG 
NCR  22X 
NCR  22D 
NCR  31Z 
NCR  32D 
Olivetti  Prima  20 
Also  Regna,  Anker 
Cash  with  order 


£5-36 
£6-13 
£5-57 
£5-92 
£6-73 
£6-46 
£6-45 
Hugin, 
Rolls  by 


£9-92 
£11-55 
£9-99 
£10-97 
£12-42 
£10-86 
£9-75 
Sweda 
return 


CASHADD,  61  Liverpool  Road, 
Irlam,  Lanes.  Tel:  061-775  2493. 


To  Let 


EDGBASTON 

New  fitted  shop  units 
close  to  Tesco  supermarket 

TO  LET 

from  £600  P-a- 


HEALEY  &  BAKER 


F0LKARD  &  HAYWARD 


29  St.  George  Street 
Hanover  Square 
London  W1  R  0AE 
01-629  9292 


115  Baker  Street 
London  W1 
01-935  7799 


TOP-CLASS  Merchandise,  repeating, 
is  availab'e  to  Bona-fide  Agents  in 
Lanes..  Scotland.  Mid'ands  and 
London.  An  additional  Hairdressinc 
connection  is  desirable.  Box  tyoL^ 
1926.  /jp 


Shops  to  Let 
REDDITCH   NEW  TOWN 
Matchborough  Shopping  Centre 

The  Redditch  De.elopment  Corporation  has  constructed  nine 
shops  in  the  local  centre  of  its  Matchborough  housing  area. 
Se  en  of  the  shops  have  already  been  let  but  the  Corporation 
now  seeks  lessees  for  the  remaining  two,  one  of  which  could 
be  a 

(i)  Drapery 

(ii)  Hardware/Do-it-yourself  shop 

(iii)  Chemist 

Further  details  can  be  obtained  from: — 
Norman  More,  F.R.I.C.S., 
Chief  Estates  Officer, 
Redditch  Development  Corporation, 
"Ho'mwood", 
Plymouth  Road, 
Redditch,  Worcs. 

Telephone:  Redditch  64200  Ext.  264. 
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What  have 
all  these  in  common? 


As  raw  materials,  probably 
very  little.  But  when  processed 
to  perfection  in  Ransom's 
galenical  laboratories  they 
all  qualify  for  the  Ransom 
hallmark  of  excellence. 
Ransom's  galenicals  are  second 
to  none — over  a  century's 


experience  goes  into  every  item. 
When  you're  next  in  the 
market  for  galenicals,  just 
ask  Ransom's  to  quote  before 
you  place  your  order.  Ransom's 
is  an  entirely  self-contained 
business,  unconnected  with  any 
other  firm  in  the  industry. 


Established  in  1 864 
and  still  independent 


William  Ransom  &  Son  Ltd. 

HITCHIN  HERTFORDSHIRE  ENGLAND. 
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Where  would  Lastolita 
be  without  your  support  ? 


Here's  a  little 
something  in  return  I 


We  know  we're  dependent  on  your 
support.  You're  a  vital  part  of  our 
service  to  the  public. 
So  we  like  to  do  as  much  as  we  can  for 
you,  to  make  your  sales  effort  that 
much  more  effective,  that  much  easier. 
We  give  you  such  things  as  window  and 
counter  display  items.  A  nationwide 
advertising  campaign  in  Radio  Times, 
The  People,  Daily  Mail  and  Daily  Express, 
reaching  over  1 9  million  women  readers. 


A  reliable,  by- return, 

delivery  service. 

A  no-quibble  guarantee. 

And  really  excellent  discounts 

on  six  or  more  pairs. 

And,  above  all,  a  sales  force 

that  calls  exclusively  on  chemists. 

Ask  your  Lastolita  representative. 

He's  there  to  give  you  all  the 

support  you  need. 

In  return  for  your  support  to  us  ! 


LIGHTWEIGHT  ELASTIC  STOCKINGS  AND  TIGHTS 

The  foundation  for  perfect  legs. 

Lastonet  Products  Limited, 
Redruth,  Cornwall. 


